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Our colours look better 
than ever, and the blacks 
go like the wind* 


When it comes to all-round 
office printing, Canon’s new, 
improved BJC-4100 is head 
and shoulders above the 
competition. 

For starters, it produces 
outstanding colour quality with 
a resolution of 720 x 360 dpi, 
twice that of its predecessor. 

This means it gives you 
twice the definition, smoother 
gradations and better half¬ 
tones. And it does so at 
virtually the same speed. 

Then it takes this one 
step further. 

Using four colour process 
printing, the BJC-4100 can 
produce more than 16 million 
colours. And with its advanced 
driver, it gives you something 
no other direct competitor 
can. The best resolution, in 
best mode on plain paper. 


■ 



Twice the colour resolution. 

720 x 360 dpi full colour, 
optimised for plain paper. 

Fastest black & white. 

Up to 4 pages per minute, fastest 
on the Bubble JetVink jet market. 

But colour printing is only 

half the reason why it’s a cut 

above the rest. 

For black and white output, 

the BJC-4100 has a black ink 

Canon 

BUBBLE JET PRINTERS 


cartridge with at least double 
the print nozzles of any direct 
competitor. Combined with a 
high-speed engine and bi¬ 
directional printing capabilities, 
the result is an unsurpassed 
speed of up to 4 pages per 
minute. 

And the quality is equally 
^ impressive. 

The BJC-4100 gives you a 
black and white resolution of 
360 dpi, with 720 x 360 dpi 
smoothing for extra sharp edges 
on text. 

Then for half-tone images, 
it can actually reproduce up to 
256 levels of grey for extremely 
accurate results. 

Canon’s new BJC-4100. It 
really does stand out as the 
ideal all-round office printer. 

For more information, give 
Canon a call on 1 800 021 167 . 


Canon Australia Pty Ltd ACN 005 002 951 Canon, the Canon logo, BJC and Bubble Jet are registered trademarks of Canon Inc. 
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EMP-3000 Multi-media Projector 


EPSON 



Brighten your image and lighten your load. 


The image Epson's EMP-3000 projects is 
so bright and sharp, you would never 
guess it came from such a small, 
lightweight, portable unit. 

Epson's EMP-3000 Data/Video Projection 
System weights under 7.7 kgs, and is as 
easy to carry as a briefcase. It fits under 
an airplane seat with room to spare. And 
with brightness up to 250 lumens, it lets 
you deliver a boardroom-quality 
presentation anywhere. 

It has everything you need to run 
computer-based presentations from both 
Windows-based PC's and Macintosh. With 
the handy remote control unit, you can 
switch back and forth between video and 
computer inputs at any time. 

So take your show on the road with the 
EPSON EMP-3000, the lightest and 
brightest in its class. 


Lighter 

Easily portable at 7.7 kgs. Fits 
comfortably under a plane seat. It's 
exceptionally accommodating to all 
transportation means. As easy as 
carrying a briefcase. 

Brighter 

Crisp image up to 250 lumens. 
Projection distance: 4' to 4T feet. 
Image size: 21" to 300" diagonally for 
use in small or large environments. 
Enables you to give a professional- 
quality presentation anywhere. 

PC, Macintosh and video compatible 

Software and cables included for 
Windows™ and Macintosh® systems. 
Video input (for VCRs, camcorders, 
and laser discs) accepts NTSC, PAL, 
or SECAM signals, and internally 
switches automatically. 


Easy to control 

Convenient, back-lit remote control unit 
included. Built-in menu interface for 
quick adjustment of all projector set-up 
variables. 

Universal power supply 

Allows for convenient use in most 
countries with a simple plug adapter. 

Advanced Visuals 
NSW (02) 817-5455 
VIC (039)432-8180 
or 

1-800 640 479 
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Communicating 



Do Communique members ever sit with their PCs? Or do 
they distance themselves as far as is humanly possible 
while remaining earthbound, somewhere like the Punch¬ 
bowl cave near the dreaded Diprotodon Pit? 

Oblivious to the mud she’s reclining in, and framed by 
the mysterious stalagmites and stalactites of Wee Jasper 
near Yass, NSW, the intrepid caver (and Communique 
member), Lynda Colder, is seen above engrossed in her 
favourite mag after a casual abseil to the depths. 

Soon Lynda will own a smashing Communique T-shirt 
to wear when her speliologist’s wardrobe is at the 
drycleaners’. 

You too can join in this competition, which is available 
to members only, by sending your own snapshot with you 
and Communique to the “Here’s me and Communique 
in...” Competition, P.O. Box 222, St Leonards, NSW 2065. 

Be in it! 



power 

Teamwork is an important part of successful 
organisations, from multi-nationals to small 
businesses. But no matter how much indi¬ 
viduals want to work together, without the 
right tools it’s an uphill battle. 

This month our cover stray takes a look 
at a new tool from Microsoft, Exchange 
Server, and how the Australian Air Force is 
using it to help its staff communicate 
between bases around Australia 

Exchange Server builds on one of the 
most important tools of the information age: 
e-mail. E-mail brings people together, in a 
virtual sense at any rate, empowering them 
to exchange information easily and efficient¬ 
ly, and allowing them to work with each 
other effectively. 

At Club Communique we use e-mail to 
collect background material each month for 
our articles. We also communicate with the 
subjects of our articles via e-mail and we 
shuffle copy around between the team and 
relevant Microsoft staffers for a four-week 
period until it finally reaches the designers to 
be laid out. 

Without it, we would produce endless 
streams of paper and faxes, and we’d have 
massive courier and mailing bills. Without it, 
we couldn’t read the comments made by all 
the people involved in the process in any 
easy or simple way. Collating comments 
from half a dozen people or more is a night¬ 
mare that e-mail and products such as 
Exchange Server, as you’ll see, alleviate. 

Eqjoy the issue! 


In case you were wondering about our icons: 


■ This icon signifies a special offer or competition 
for Communique members only... 


Windows 95 




O A fax service for Communique members to 
access more information from Microsoft 


Darren Edwards 
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INSIDE INFO 

This month discover Internet access via MSN and 
find out about pirated software. Then check out 
the mouth-watering March platter of hefty helpings 
like the powerful Exchange Server. 


¥1 






ASK THE WIZ 

All through the long lazy summer, the wonderful 

Wiz, in his mystical cavern, has kept on brewing 
potions potent enough to banish all the impenetra- 
bles and imponderables facing you, dear reader. 


¥ T~ 






HOT TIPS 

Shining like the summer sun, radiant as its rays, 
clear as the cloudless sky, yes, by Jove, these tips 
have dropped from heaven itself! 








UPGRADES 

Those in the know ask the locals and shop where 
the real bargains are - and this is where they’re 
directed, where they come and where they have 
great trouble leaving. 








DIRECTORY 

With so many helping hands extended in friendly 
gestures, no maze, no jungle, no ocean depths, no 
cyber adventure need remain unconquered. 



HI 


Stirred in with poignant tales of 
mail, manual and upgrade 
woes, sample the piquant 
sweet/sour flavour that is the 
Communique special blend. 
Other readers find especially 
tasty morsels in Magic School 
Bus challenges and cryptic 
conundrums. 



GETTING IT 
TOGETHER 


The integration of e-mail, group 
scheduling, electronic forms and 
groupware applications that is 
Microsoft Exchange Server is found 
to be doing wonders for two very dif¬ 
ferent operations - the RAAF and 
Microsoft Solution Provider, Praxa. 

As well as benefits ranging from additional security 
to ISO accreditation, Exchange Server is a perfect 
platform on which to build many other tools and sys¬ 
tems, and as a messager it’s “frighteningly fast”. 


yua 

CASH BACK IN THE 
EMPLOYEE’S POCKET 

By migrating to Office 95, an electronic forms compa¬ 
ny produces smiles all around as employee expense 
claims are snappily met and the number of help desk 
calls plummets. 
















































yca 

THE GREAT 

COMMUNIQUE QANTAS 
TECHO TREASURE HUNT 



Using either MSN or the Internet or both, join our 
brand new Great Communique Qantas Techo Trea¬ 
sure Hunt. You’ll not only be in the running 
to win a great prize, 
but you’ll be pointed 
in the direction of 
some hot techo 
info. What are you 
waiting for? Load 
your browser and 
turn to page 22 now. 




COMMUNIQATE 
GETS AGRO 


mt 

TUTORIAL - 
CUSTOMISING WORKS 

In this month’s tutorial, you’ll discover the joys of 
creating a Home Inventory database based on Works’ 
very simple Home Inventory TaskWizard. And, along 
the way, you’ll learn how you can customise a data¬ 
base, how you can 
use Works’ exten¬ 
sive online help and 
how you can create 
a serialised field 
that will automati¬ 
cally insert an ID 
number for each 
record. 



mu 

SOME SUPPORT STUFF 

We present the definitive guide on how to make 
Microsoft’s much-maligned voice routing sys¬ 
tem (VRU) the readily friendly helper it really 
wants to be. 


Busy puppet host, Agro, discusses his helpers, both 
hardware and human, Internet account surprises and 
the dangers of red cordial. 


m 

KODAK’S DIGITAL DEAL 




Kodak wheels out a special offer just for Commu¬ 
nique members that could see a nice-priced digital 
camera in your 


hands in the 
very near 
future. Perfect 
for those wanti¬ 
ng pics for the 
online world! 




WOT’S THIS? 
BEANS IN JEANS? 


It’s Kids’ Communique! Planet 
and Toon are back and sudden¬ 
ly find themselves in the com¬ 
pany of a certain scriptwriter 
who writes constantly about 
two certain Bananas who most¬ 
ly wear Pyjamas. You’ll also 
find out how to make a flash¬ 
looking newspaper. Er... and 
here’s your chance to meet the 
Jelly Eel and other Top Sea 
Creatures invented by Commu¬ 
nique kids just like you! 



Ltil 

A CROSSWORD, 

A WINNER AND A NEW 
COMP! 

The ever popular Com¬ 
munique crossword 
returns as usual, while 
the winner to our soft¬ 
ware agents competition 
lines up a series of weird 
wonders for our contem¬ 
plation. And there’s a 
new competition too! 
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QQAMUNtQUE 


Sweet alii 


Dear 

Communique, 

Announcing the 
Editor’s Lunch 
Competition by 
Russ & Bey’s Total 
Catering: the 1995 
Sweet & Sour 
Recipe Award goes 
to.. .Microsoft! 

Ingredients: 

Sour - the promised 95 did not arrive on time 

Sweet - backup services (help line) excellent even when not 

knowing what they’re doing 

Sour - non-CD-ROM owners now second-class users 

Sweet - with some trepidation loaded 95 over the top of 3.11 

and not a problem 

Sour - some of my loved programmes did not work 
Sweet - most of my loved programmes enhanced 
Sour - lemon letters (drop in quickly, don’t stir) 

Sweet - honey letters, stir in slowly and lovingly to ensure flavour 
comes through 

Sour - never having got anything for free 

Sweet - received free screen saver (joy and a good dash of PR, I felt) 
Sour - waiting for my programmes to start after installing 95 
Sweet - seeing my programmes work well and stably after opening 
Sour - needed Plus to complete the upgrade 
Sweet - having eight programmes open and accessible in the taskbar 
with files open 

Sweet - have opened new Word 6.0 file, Document 28 (never 
happened before) 

Method 

Combine all the ingredients in the largest hard drive you have. 

Boil vigorously for 24 hours. 

Simmer gently for a further 24 hours. 

Finally season to taste with an extra dash of ram. 

Serve on a bed of grated DOS. 

Comments 

A full-bodied dish with lots of flavour combined with interesting 
highlights and the occasional bit of gristle, with a slight aftertaste of 
profit. ■ 

I am sure the editor enjoyed his lunch. 


Russ McLay... finding lots of favour with 
letter you can eat. 


Editor replie. 


Yum, yum. This letter was so good I ate it, but not before it was 
keyed in to win letter of the month. Burp. Indeed, it wins its author 
a copy of, what else(?), Microsoft's Julia Child: Home Cooking With 

Master Chefs on CD-ROM. 


Mystery of 
the missing mail 

Dear Communique, 

I thought I would let you know that this is the second 
year that I have had problems with my subscription. This 
year I renewed my membership as soon as I received the 
notice, yet I failed to receive the September, October and 
November editions. I also seem to remember some free 
software being mentioned on the renewal form, but this 
did not materialise either. 

Last year I missed out on about five month’s worth of 
magazines, so things seem to be getting better. I only 
hope this is not happening to any of your other readers. 
When I do receive it, I er\joy reading your magazine. 

Stephen Schmideg, 
Caulfield, Vic. 

Microsoft replies: 

Unfortunately, late last year this did happen to some 
members due to problems with the Communique renew¬ 
al process. However these problems have now been idem 
tified and solved. We’d like to apologise for any inconve¬ 
nience caused to you or any other members. 

Manual madness 

Dear Communique, 

I am thinking of offering my services as a proof reader to 
the publishing department of Microsoft, for a fee of 
course! I really get agro when the page references in a 
User Manual are never right, and you have to spend half 
the night pencilling in the correct numbers, after you 
find them of course. 

The recent manual, “Publisher for Wmdows 95 CD 
Deluxe Companion”, is one of the worst yet to come out. 
There is not one page reference that is right on pages 84 
and 85, and there are five of them! Tb make matters 
worse the manual goes to great lengths to detail the 
importance of proof reading (a case of “do as I say, not 
as I do”). 

So for a small fee, like, a copy of “Word for Windows 
95 Imager Kit”, I will give them the benefit of my 
research, and let some poor yob off the hook. I’m sure he 
needs the job, he needs the practice for sure. Well, that’s 
it, I can hear the union at the door now - I’m in trouble 
for this spat of Enterprise Bargaining. It’s way above the 
poor fellow’s union salary, so I may have to negotiate for 
a “Terrific T Shirt” instead. 

Ron Bradford, 
Port Macquarie, NSW 

Editor replies: 

Ron, I’m not sure we can offer you the job, but we can 
send you a Communique T-shirt for your troubles. 

Keep those eyes peeled. 




Tristan Cartledge’s Magic School Bus... magic enough to enter the 
rainforest without harming it 


Grand kids’ Communique 

Dear Communique, 

Enclosed please find my grandson, THstan Cartledge’s, entry for 
the “Here’s a Wild and Wacky Destination” competition. Every 
time he comes for a visit he not only eqjoys my computer but 
also loves to read the Kids’ section of Communique. 

On his last weekend visit he expressed an eager desire to 
enter this month’s competition as he really feels that the Magic 
School Bus should explore the rainforests of the world. living 
so close to the Daintree Rainforest he is always discovering 
wonderful things and wants others to discover them too. 

Many thanks for a wonderful and informative magazine. 

Faye Muir, 
Mossman, Qld 

Editor replies: 

Thanks for the feedback. It’s great to know that Communique 
appeals to all generations. 

Clever, cryptic and content 

Dear Communique, 

Just a note to say how much I was challenged by your cross¬ 
word. Very clever! I really enjoyed it. Keep ’em up. I’d never 
tried one of yours before - casual glances told me that it would 
be too hard! This time, I had a go. 

Even if I don’t win anything, I just had to send it off, just so 
you get some feedback. 

Bill Roberts, 
Doncaster, Vic. 


We welcome letters from Communique members on all subjects regarding 
Microsoft and Communique. 

The most interesting letter each month will win a 
Microsoft software product. 

Send to: YOUR SAY, Communique Magazine, 

P.O. Box 222, St Leonards, NSW 2065. 

dence; we reserve the right to edit letters for reasons of space; and the views 
expressed in these pages do not necessarily represent those of Communique 
magazine or Microsoft Pty Ltd. 


Upgrade pain! 

Dear Communique, 

I must say that I ei\joy the benefits of being a Communique 
member, and I love your magazine, however I do wish that you 
could do something about the accuracy of the “Product 
Upgrades”. 

My problem started back in June 1993, when I ordered the 
new FoxPro 2.5 for Windows Distribution Kit. I waited expec¬ 
tantly, and then about a month later received a phone call from 
Microsoft to inform me that the price in Communique was a 
mistake, and the price was in fact $300, not $150, and did I wish 
to proceed with the order? I agreed and again waited for the 
delivery. At least another month and a bit went past, and at last I 
received my software, only to find that when I opened it, I had 
received another copy of the development software. Back in 
touch with Microsoft, I discovered that in the time elapsed since 
my original order the part number in Communique had been 
wrong for the last three months. It took another to get the right 
software, but it was eventually received, and the wrong soft¬ 
ware returned. I later upgraded to FoxPro 2.6 Professional with¬ 
out any hassles, and then in June this year I decided to order 
Visual FoxPro 3.0. On reading a review of the product in one of 
the journals, I discovered that in order to receive the Distribu¬ 
tion Kit, I needed to order the professional edition, so I rang and 
changed my order from the standard edition. At the end of Sep¬ 
tember when I was inquiring as to how much longer the kit 
would be, I discovered that the upgrade offer from 2.5 Profes¬ 
sional to 3.0 Professional for $389 no longer existed, and that 
the 2.5 Standard to 3.0 Professional for $459 was the only price 
now available. I finally received it in October for $399. 

During the wait for Visual FoxPro, I ordered Windows 95, 
and introduced a friend, thinking that this would qualify me for 
the free copy of Encarta ’95, as my 1994 edition was getting a lit¬ 
tle dated. My friend is enjoying his membership, and when I 
read the review of Encarta 96 in the October Communique, due 
for release in late October, I wasn’t too disappointed that I 
hadn’t received the ’95 edition, so I rang up to order it. I was told 
that it wasn’t in the computer yet, but that I’d be advised if my 
order could be accepted. No call, but when I read in November 
Communique that it was available now, I rang back only to find 
that like John Bennett from Paradise, SA, I “had an unrecognis¬ 
able ‘Yes’, and kept getting ‘hung up on’”. I cheated and rang 
another number, and yes, you guessed it, Communique is 
wrong, and Encarta 96 will not be released until 1996. 

P.S. I didn’t yell at the voice processor! 

Tim Vine , 
East Bentleigh, Vic. 
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COAMJNIQUE 


?50 off 

for Communique members 


The mega-amazing 
value pack 


Hello!_ 

Welcome to Inside Info, the section where 
you’ll find all the news on new products from 
Microsoft as well as bits and pieces on what’s 
happening inside Microsoft itself. Enjoy! 



and LAN-based systems has 
been solved by Microsoft 
Exchange Server, the e-mail 
server with integrated groupware! 

Microsoft Exchange Server has been designed to 
make communication easier, while integrating e-mail, 
group scheduling, electronic forms and groupware 
applications. And it does all this on a single platform, 
so you can manage it all with a centralised adminis¬ 
tration program. Best of all it’s reliable and scalable 
for your needs. 

Not only will your organisation be able to com¬ 
municate more effectively internally but Microsoft 
Exchange Server’s native support for the Internet will 
allow you to communicate beyond. It also provides 
you with a single platform for bulletin boards, cus¬ 
tomer-tracking applications and document libraries. 

The Microsoft Visual Basic Programming system 
and the Visual C++ development system are fully 
supported by Microsoft Exchange Server, as is the 
BackOffice family of server products. 

Microsoft Exchange Server will be available in 
April with an ERP starting from $1479. 

HotFax code: 2546. M 


Microsoft Office 
Value Pack For 
Home And 
Business 


Look out this month 
for a great new value 
pack from Microsoft, 
specially put together for business and home users. 
This limited edition upgrade offer will enable you to 
move up from your existing Microsoft software or 
from any other business software you own. 

Whether you work in a business, at home or even 
work alone, this value pack gives you everything you 
need. For the amazingly low price of $599 ($549 for 
Communique members) you’ll get: 

• an upgrade to Microsoft Office Professional for 
Windows 95 which contains Wmdows 95 versions 
of Word, Excel, PowerPoint, Schedule+ and 
Access; 

• Microsoft Publisher, the leading PC-based desktop 
publishing pack for small business and the home; 

• The Microsoft Small Business Pack, a collection of 
dozens of tools that integrate seamlessly with 
Microsoft Office and include financial and business 
planning tools and dozens of forms and reports to 
help you create the perfect professional image; 

• Microsoft Plus, compression software, access to 
the Internet, fun stuff and more; 

• the Microsoft Ergonomic Mouse; 

• a Windows 95 Start Up training CD-ROM; 

• Visio Express, a third-party drawing tool worth 
more than $200; 

• 5 hours free Internet access through MSN; 

• three CD-ROM samples - games and Microsoft 
Home products. 

The Microsoft Office Value Pack For Home 
And Business is available now for a limited 
time for an ERP of $599. Communique 
members can purchase the Office Value Pack 
for $549 through the Microsoft Sales 
Information Centre. 



















Your ideas are valuable - Don't waste them on illegal software! 


Everyone knows someone who has at some 
stage or another copied software. From the ‘no 
one will notice if I take these disks home from 
work’ scenario right through to the ‘organised’ 
backyard operations, it does happen. So what 
really are the issues behind ‘Software Theft’ 
and how do they affect you? 

In Australia, research by the Business Soft¬ 
ware Association puts software theft at 38% of 
‘legal’ copies sold. So for every 100 software 
licences sold across all brands, 38 illegal copies 
are made. Loading the same copy of software 
on more PCs than the licence allows for is 
deemed illegal. Most software sold is packaged 
and only one licence is included. However, 
there are a number of ‘licensing’ options to buy 
multiple copies at a bulk discount to suit small business and cor¬ 
porations. 

Staying Legal is now becoming policy at most companies 
with random audits of software loaded throughout the company 
by MIS or accounting staff. Tbols such as Microsoft Systems Man¬ 
agement Server make this process simple with 
automatic remote inventories of both hard¬ 
ware and software run from the network 
administrator’s desk. 

Software theft creates significant problems 
for all involved and, interestingly, only one of 
these is the obvious risk of legal action from a 
software company. Let’s look at these in more 
detail: 

1. No Manuals - Makes problem-solving 
much more time-consuming and the cost of 
this time sooner or later outweighs the cost of 


the original software! 

2. No Support - Most software companies 
now have a system of tracking serial numbers 
and may ask for these before giving support. If 
two numbers match then both parties may be 
investigated. 

3. Viruses - Just like the drug trade, 
copiers seldom worry too much about the 
quality of their product. 

4. Poor Disk Media - Segments of the set¬ 
up programs can be corrupted or the disk 
media can fail causing system crashes and lost 
data 

5. Software companies - A software com¬ 
pany can prosecute offenders directly and 
cases are frequently publicised involving fines 

and professional discredit to offenders. 

6. Business Software Association of Australia - The BSAA is 
an industry body which polices use of software. They pay 
rewards for information leading to the conviction of software 
thieves, whether it’s one copy or 1000 copies. The Association is 
very active with several successful prosecu¬ 
tions each month involving fines of many 
times the original cost of the software. 

7. Cost - Whilst many justify copying to 
allay costs, scale economies in software pro¬ 
duction are significant, so the volume of lost 
sales increases the cost to legitimate buyers 
considerably. 

All this considered, perhaps the most fun¬ 
damental reason to invest in original software 
is the fact that your ideas and your time are 
too valuable to waste on illegal software. 


COPYING is 

ILLEGAL 



MAKE SURE YOU BUY 

GENUINE 

MICROSOFT SOFTWARE 


For further information on the best 
licensing option to suit your business, 
contact the Microsoft Licensing Hot¬ 
line on 1-800 060 740. 

For information on the legal 
aspects of theft, audit and rewards for 
prosecutable information contact the 
Business Software Association of 
Australia on 1-800 021 143. 



In September last year Communique members were given the chance to win 
a free power-packed Optima PC simply by introducing a friend to the fabu¬ 
lous Communique program. Better still, that friend could win one of the all¬ 
singing, -dancing and -powering Optima ‘Mighty Media’ PCs too! 

This month we’re pleased to announce that a couple of outback chums 
are now the proud owners of brand new Optima PCs as well as a host of 
great software from Microsoft, including Microsoft Works, Microsoft Money, 
Encarta 96, Golf, Ancient Lands, Scenes and a few extra bits and pieces! 

Joseph Evans and his friend Joanne Bowman, of Jabiru, NT, (pictured) are 
now happily tapping, playing and generally being empowered on their new 
computers with the compliments of all of us here at Communique and the 
good folk at Optima. 

Watch out for more super member-get-member offers coming to a maga¬ 
zine near you soon. 
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COMMUNIQUE 


Hot! From the Microsoft Press oven 


Introducing Microsoft Exchange 

Take a peek inside the workings of Microsoft’s new messaging system with Introducing Microsoft 
Exchange. 

Microsoft Exchange has been designed as the ultimate in organising, structuring, sharing and com¬ 
municating for individuals, teams and entire organisations. Grab this opportunity to check it out before 
it even hits the shelves! 

As well as dealing with many of the issues concerning establishing and maintaining a messaging sys¬ 
tem, Introducing Microsoft Exchange will give you an understanding of the architecture behind it all. 

The accompanying CD-ROM is a key feature of Introducing Microsoft Exchange as it contains a 
demonstration of the Exchange client and server. 

Introducing Microsoft Exchange will be available late this month or early in April. ERP 
$59.95 ISBN1-55615-941-2. 



Microsoft Windows 95 Corporate Migration Kit 

Arm yourself, and your company, with the tools and info to guarantee a smooth migration to Win¬ 
dows 95. 

Microsoft Windows 95 Corporate Migration Kit will allow you to assess the business and finan¬ 
cial impact of your migration, giving you all the materials you need to check out the costs and bene¬ 
fits, assess your hardware and predict productivity gains. 

The kit (consisting of book, video and CD-ROM) tackles all the main issues facing soon-to- 
migrate corporations, with some important information on networking with Windows 95 included, 
as well as migration strategies and techniques to make the deployment hassle-free. 

Microsoft Windows 95 Corporate Migration Kit is expected in stores in late April. ERP 
$200. Order using the ISBN 1-57231-266-1from your local Microsoft Press book seller. 



Running Microsoft Office for Windows 95 

Get all the information you need on the components of Microsoft Office for Windows 95. 

Running Microsoft Office for Windows 95 is a user guide that will give you the complete run-down on 
each application and its respective features as well as an overview of the way the applications work 
together. 

Customising, hints and tips, troubleshooting and cross-referencing, the features that make the other 
books in the “Running” series such great user guides, can be found here. Running Microsoft Office for Win¬ 
dows 95 is full of examples, focussing on the tasks you’ll be facing, with lots of step-by-step instructions 
where you need them. 

Running Microsoft Office for Windows 95 is available now. ERP $59.95 ISBN 1-55615-897-1. 




For more information about Microsoft Press 
Books and the location of your nearest retail 
outlet please call Woodslane on 1-800 655 423. 


Dates and prices 


The availability dates of products and their prices listed in 
Inside Info each month in Communique are correct at press 
time. However, owing to the lead time involved in printing 
Communique these dates and prices may change. Check with 
your local Microsoft reseller or the Microsoft Sales Informa¬ 
tion Centre for availability and final pricing. 














Be a Microsoft Tech*Ed 96 
early bird! 

Planning is now under way for this year’s mega-techie event - 
Microsoft Tech*Ed 96. If you’re an early bird you can save $200 
on the full conference price. And best of all, the prices are the 
same as last year, but there's heaps more on offer! 

Microsoft Tech*Ed 96 will run from Sunday, May 12, to 
Wednesday, May 15, at the Brisbane Conference Centre. 

Tech*Ed 96 is the definitive conference for system architects 
and integrators, application and component developers, and tech¬ 
nology planners. The conference this year will concentrate on 
business and technical solutions using Microsoft's Internet tech¬ 
nologies, BackOffice, Office and Wmdows. 

This great conference will prepare you for the opportunities 
that will occur in the future and provide you with the problem¬ 
solving skills you need to succeed today. 

Book and pay by Friday, March 29, and you’ll get the special 
early bird Tech*Ed 96 rate of just $1295 for the event. Full confer¬ 
ence price after March 29 is $1459. 

For more information call the Microsoft Tech*Ed 96 
hotline on (02) 236 9387 or fax (02) 236 9234 to receive 
a brochure. 



Net access from MSN now 
available 

Melbourne and Syd¬ 
ney users of the 
Microsoft Network 
now have full Internet 
access from their 
MSN account. Other 
Australian MSNers 
will gain Internet 
access soon. 

Now you’ll be able to access the wealth of information on MSN 
and explore the Internet all from the same MSN account. Accord¬ 
ing to On Australia’s Gerry Davis, Chief Executive Officer, “sub¬ 
scribers to MSN will be able to access the Internet, take part in 
Chats and Newsgroups and explore the World Wide Web using 
their On Australia account”. 

If you’re currently using MSN and would like to explore the 
Internet you’ll need to download a free copy of Microsoft Internet 
Explorer from the Microsoft site on MSN. You can get there by 
using the Go word “ms_aust”. If you’ve purchased the Microsoft 
Plus pack you’ll already have a copy of this. 

For full details on how to set up your MSN account for Internet 
access, and for updates on Internet access in parts of Australia 
other than Melbourne and Sydney, get along to On Australia’s 
Member Assistance area, which you can access from MSN Central. 
For even more information, call On Australia on 
(02) 9934 9000. 



A helping hand 

Communique on the Microsoft Network offers members a whole 
range of great benefits, including some pretty hot technical infor¬ 
mation. For the past few months one of the liveliest places at the 
site has been the Peer Support area, where members can ask 
technical questions and get help from other members. 

This month sees the bumping up of the level of help available at 
Peer Support with the appointment of a Peer Guardian, who will 
drop into the bulletin board daily to help answer any technical 
questions. 

So, if you have a 
question of a tech¬ 
nical nature and 
can’t get help get 
along to Commu¬ 
nique Peer Sup¬ 
port. The Go 
word is 
“cmq_peer”. 



Milos Sarac of Chatswood, NSW, is a very happy soul these days. 
His name was drawn at random from the Communique member¬ 
ship database to win a great combination of Christmas gifts cour¬ 
tesy of NEC. 

Every member of the Communique program was in the run¬ 
ning, but only one out of all those 80,000 could be a winner! 

Milos has since been spotted nipping between home, work 
and anywhere else for that matter with a whacky-do new NEC 
Versa 2000 notebook computer tucked under his arm. Unfortu¬ 
nately the very swish Silentwriter Superscript 610-Plus laser 
printer isn’t quite as portable - it’s taking up pride of place in the 
office! Congratulations! 

All other winners of competitions in our bumper 
December/January edition will be announced in the April issue. 
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Take an international approach to the infor¬ 
mation superhighway with Superhighway 
News. 

The Superhighway News Service is a 
huge resource of info on telecommunications 
and related developments from all around the 
world. You can access the service through 
the Microsoft Network and then choose from 
the free daily news service, or go for the 
pay-as-you-go service which allows you to 
download everything you’d like to know on 
anything related to telecommunications (it’s 
an international service where files are 
charged for in $US, at between $5 and $50 
per file). 


| Go word : Budde | 


Get down to the nitty gritty on the Net and 
have a good hard look inside the Internet 
Development Toolbox, a great site for the 
techo-literate. The toolbox is Microsoft’s 
complete info and product guide for all the 
groovy Internet tools and technologies. 

Toolbox compartments include: 

Server software - get the goss on 
Microsoft’s new Windows NT-based server 
Internet Information Server. 

Browser software - Internet Explorer 2.0 
has already shown you what the Web looks 
like, now get the VRML (Virtual Reality Mark¬ 
up Language) add-in and get that 3D thing 
happening. 

Authoring tools - Dive into publishing! 
Put your message in the most accessible 
place ever with the Web publishing abilities 
of Internet Assistant for Microsoft Word and 
Microsoft Internet Studio! 

| http://www.microsoft.com/intdev/default.htm~l 


Grab a hot cuppa and come in for a yak! It’s 
the Technotalk chat room on MSN and you 
can talk about Windows 95 (and any other 
topic that happens to pop up too!) to your 
heart’s content. 

The Technotalk chat room is a genuinely 
friendly place to visit, whether you have 
something in particular to say about Win¬ 
dows 95, or if you just want to hang out for a 
while. Beginner or not, you’ll be welcomed! 

| Go word: TechnotaliT] 



Visual Basic freaks, look out! Here comes a 
Web page that is entirely devoted to the won¬ 
ders of VB! Designed to be the meeting spot 
for all who need information, inspiration and 
software, Carl and Gary’s Visual Basic Home 
Page has the goods. 

If you want to investigate VB itself, add¬ 
on products or the community of Visual Basic 
programmers on the Net, this Web page is an 
excellent starting point. There are 19 differ¬ 
ent parts to this resource including essentials 
such as a beginners’ page and FAQ 
(Frequently Asked Questions). 

| http://www.apexsc.com/vb~l 


If you are wading through the many different 
products and services out there for Windows 
users, Miller Freeman’s Microsoft Windows 
Resources 
Home Page is 
one to visit if 
you need that 
extra info! 

This one is 
put together 
by the good 

people who write the Microsoft Systems Journal 
and the Windows/DOS Developer’s Journal, to 
provide software programmers using Windows, 
Windows 95 and Windows NT with some great 
resources. 

Be sure to check out the Tools for Windows 
product guide - it’s a searchable database con¬ 
taining info on thousands of Windows-related 
products. 



| http://whiz.mfi.com/msj [ 
















Delive 

ate value. Rani 
top products 
for customers 
in seconds! 
Compare, trend, 
flag exceptior 
All the functi 


Explore and investigate in 
graphs. Visually explore where 
the business is going, with the 
graph that shows it best. 


Capture and share reports. 
Managers can gather important 
reports in briefing books just 
by cutting and pasting. 


Examine your data from any 
organisational angle that 
impacts results. Just drag in 
any category you choose from 
the Dimension Line. 


Get to the highlights fast! 
Nothing beats PowerPlay to 
the first answer - or the next! 
Explore large volumes of data 
with unrivaled speed. 


Get the total 
multidimen¬ 
sional picture. 
Organise data 
the way managers 
need it, then 
drill down 
further in any 
direction for 
instant under¬ 
standing. All 
without pro¬ 
gramming! 


Drill down any¬ 
where, anytime. 
Drill down 
instantly on any 
graph to pursue 
the driving fac¬ 
tors below the 
surface. Auto¬ 
matic “hot spots” 
signal more data 
underneath. 


The New PowerPlay 4.1 Gives Managers An Understanding 
Of Their Business They've Never Had Before. 

And An Introductory Price You'll Never See Again. 


Get PowerPlay® 4.1 now for $395* 

For the first time, give managers across 
the enterprise the total multidimensional 
picture. With PowerPlay 4.1, 
managers quickly explore and 
analyse all the factors driving 
their results. They see critical information 
they’ve never seen before. And you can multi¬ 
ply that impact by putting business intelligence 
on every desktop in the company. 


Call now for your $395 introductory 
copy, and see how PowerPlay revo- 
‘ p nwer Pj av lutionises business reporting and 

J * analysis. Nothing’s faster to 

evaluate or more cost-effec¬ 
tive to deploy. But don’t wait! 
PowerPlay will change the way your managers 
see your business forever. 

But you won’t see this 

special price for long. Tools That Build Business 


Dealer enquiries phone i.t. ConnXions on 1-800-024-233. 

copy of PowerPlay 4.1. Regular price $995 plus freight Includes program that transforms spreadsheet or relational data into PowerPlay* 
©1994 Cognos Corporation. Cognos and PowerPlay are registered trademarks of Cognos Corporation. 
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—► Teamwork is the vital 
ingredient in most 
successful organisations, 
from multinationals to 
small businesses. But no 
matter how much individuals 
want to work together, 
without the right tools 
it's an uphill battle. 

In a teamwork effort of 
their own, Communique's 
Martin Hoegh-Guldberg and 
Darren Edwards go in 
search of two organisations 
that have discovered the 
right tool to help people 
work together - Microsoft 
Exchange Server. 


O ver the past year a number of organisa¬ 
tions within Australia have been busy 
changing the way their staff communi¬ 
cate with each other by putting beta 
versions of Microsoft’s Exchange Server through 
their paces. 

The results have been dramatic and, with the 
final version of the messaging technology now avail¬ 
able from Microsoft, many organisations are ramp¬ 
ing up and shipping in fully implemented versions of 
the product. 

Microsoft Exchange Server integrates e-mail, 
group scheduling, electronic forms and groupware 
applications on a single platform that can be man¬ 
aged with a centralised, easy-to-use administration 
program. It is designed to make messaging easier, 
more reliable and more scalable for businesses of 


Recently the Royal Australian Airforce (RAAF) 
discovered that communicating between its dis¬ 
parate sites around Australia - it has air bases at 
every comer of the country - could become a whole 
lot easier. It now plans to extend its Microsoft 
Exchange Server pilot program to cover its entire 
operation, saying farewell along the way to snail 
mail (that’s paper-based mail! - Ed). 


From beta to better 

The Airforce has been running two Exchange 
Servers in Canberra and Melbourne for the past 
12 months, testing the product’s suitability for its 
vast, decentralised operations which stretch from 
Townsville in Queensland to Pearce in Western 
Australia 








i t tog e th e r 

The trial has been such a success that RAAF engineers will implement 
Exchange Servers to cover all RAAF operations by May. That means about 40 
Exchange Servers will be installed at approximately 18 bases and Command 
Headquarters locations. 

The Exchange Server plans will dramatically change the RAAF’s messaging 
and information access process, and boost efficiencies for staff communicating 
within the RAAF, says Flight Lieutenant Gary Scott, an engineer with the RAAF’s 
Directorate of Communications Information Systems - Air Force. “They’ll all be 
able to share information electronically for the first time,” he added. 

Right now, many of the RAAF bases have small LAN-based electronic mes¬ 
saging systems that provide a limited messaging service to users from Headquar¬ 
ters Logistics Command in Melbourne. Most communications however are sent 
by surface mail. 

“We will have between 6000 and 8000 people running off the Exchange 
Servers by May. The network will then continue to expand, providing a service to 
approximately 11,000 
RAAF personnel by 
1997,” said Scott. 

The two servers 
currently running in 
Canberra have been 
tested under a variety 
of configuration plans 
with the primary aim 
being to integrate the 
two disparate net¬ 
works - in Canberra, 
with 700 personnel, 
and in Melbourne, 
with 2500 personnel. 

“The Exchange 
Servers are acting as 
the backbone to bring 
together some 25 post 
offices that are cur¬ 
rently Microsoft Mail. 

Exchange Server has 
brought an enormous 
level of integration 
and enables people to 
reach a greater level 
Of efficiency,” said Scott. R AAF’s Fit Lt Gary Scott...more efficiency and additional security 

Revolutionary change 

One of the major benefits that RAAF users will experience is that all will be 
able to use the increased functionality of Exchange Server as their preferred 
messaging system. One of the main functionality increases centres on the use of 
electronic forms and folders. 

“Electronic forms are going to revolutionise the way we do business and 
with all people using the same messaging infrastructure, the forms will be acces¬ 
sible by all RAAF people. They’ll also have access to the same stored informar 
tion Australia-wide through common document stores, bulletin boards and fold¬ 
ers. This is going to make people a lot more efficient in their jobs,” said Scott. 


Until now, businesses looking for a messaging sys¬ 
tem had two choices: host-based systems, which 
provide powerful administration capabilities, but are 
costly and don’t integrate with PC-based applica¬ 
tions, and LAN-based systems, which integrate with 
PC-based applications, but lack scalability and 
reliability. 

Microsoft Exchange Server is the e-mail server 
with integrated groupware that eliminates these 
trade-offs while making communicating easier. 
Microsoft Exchange Server is e-mail finally done 
right It provides the reliability and security essential 
to mission-critical applications. Messages are 
delivered quickly and consistently, and can be signed 
and sealed with digital signatures and encryption to 
ensure security. And native support for Internet and 
X.400 connectivity allows you to communicate 
beyond your enterprise. 

Groupware is also built into Microsoft Exchange, 
providing a single platform for bulletin boards, cus¬ 
tomer-tracking applications, and document libraries. 
The Microsoft Exchange Client makes it easy to 
create and customise these kinds of applications, as 
well as to schedule meetings. In addition, Microsoft 
Exchange includes an integrated Forms Designer 
and supports the Visual Basic programming system 
and the Visual C++ development system for cus¬ 
tomising applications even further. 

Installing and configuring Microsoft Exchange is 
easy. Routing and directory synchronisation are con¬ 
figured automatically for servers within a site. And it 
leverages Windows NT Server to coexist with 
other systems, such as NetWare. 

Best of all, the graphical Microsoft Exchange 
Server Administrator program provides a single-seat 
view of your entire system. You can manage all 
users and components from a single console. Intelli¬ 
gent monitors automatically notify you of problems 
and reset the system. 

Microsoft Exchange Server can make your busi¬ 
ness communications easier. And it integrates seam¬ 
lessly with the rest of the Microsoft BackOffice 
family of server products to create powerful 
client/server solutions that help you make the most 
of a world of information. 

Microsoft Exchange Server will be available in 
April and has estimated retail prices starting 
from $ 1479 (with 5 Client Access Licences). 

HotFax: 2546. 
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The kit 
and caboodle 

Microsoft Exchange Server wraps together 
a host of features that make e-mail and 
groupware functions within any size of 
organisation easy to learn for users of the 
system, and powerful. 

E-mail features include: 

• Universal Inbox for access to all informa¬ 
tion sources via MAPI; 

• Integrated remote connectivity via 
Point-to-Point Protocol (PPP) and 
remote-access services (RAS); 

• Rich-text formatting and editing, includ¬ 
ing drag-and-drop and in-place editing; 

• Server-based rules (AutoAssistants) for 
processing mail; 

• Customisable toolbar; 

• Digital signatures, and public and private 
key encryption; 

• Integration with the Windows NT secu¬ 
rity model for secure log-ons, discre¬ 
tionary access controls, auditing, and 
security IDs; 

• Native X.400 Message Transfer Agent 
conforming to the CCITT 1984 and 

1988 standards; 

• Native SMTP connectivity including sup¬ 
port for RFC 821, RFC 822, Test RFC 

1154, and RFC 1521 (MIME); 

• Multimaster, event-driven replication of 
directories within Microsoft Exchange 
sites; 

• Customisable user attributes in address 
book. 

Groupware features include: 

• Built-in bulletin boards, document 
libraries, and customer-tracking applica- 

• Customisable views for specifying 
columns, grouping, and sorting criteria 
to organise, manage and display informa- 

• Messaging-based replication of public 

• Microsoft Exchange Forms Designer; 

• Extension of Microsoft Exchange applica¬ 
tions with Visual Basic and Visual C++; 

• Sample public folder applications; 

• Group scheduling and personal 
calendaring; 

• Integrated task and contact manage- 

• Multiple calendar views; 

• More than 1,500 print layouts, including 
trifold. 


Administration features include: 

• Network-independent protocol support 
enables coexistence with Novell Net¬ 
Ware; 

• Centralised management of system 
components with the graphical Adminis¬ 
trator program; 

• Server and link monitors for automatic 
notification and escalation of system 
problems; 

• Integration with Performance Monitor 
and Event Viewer in Microsoft Windows 
NT Server; 

• Migration utilities for migrating account 
information, mailboxes, and folder data 
from Microsoft Mail for PC Networks 
and AppleTalk Networks, PROFS, and 
other systems; 

• Microsoft Mail Connector for coexis¬ 
tence with Microsoft Mail users; 

• Directory Synchronisation Service for 
32-bit multithreaded synchronisation 
with Microsoft Mail and other systems; 

• Batch creation of users from Windows 
NT Server, NetWare 3.x Bindery, and 
NetWare 4.x NDS; 

• Delegation of access to mailboxes; 

• Automatic creation of a Microsoft 
Exchange mailbox with a Windows NT 
user account; 

• Delegated distribution list management. 


An added benefit from the Exchange 
Servers is the additional security features the 
system is capable of providing, he noted. 
Exchange Server allows for the enterprise¬ 
wide introduction of digital signatures and 
low level encryption. 

“Although we are not planning to send 
classified information across the messaging 
network, the information may at times be sen¬ 
sitive. Exchange Server enables us to add 
another level of security,” Scott said. 

Red hot messaging 

Meanwhile, in Melbourne, Microsoft Solu¬ 
tion Provider, Praxa, is using the super-fast 
Microsoft Exchange Server as a platform on 
which to build a whole range of services and 
as a mechanism to deploy tools, from quality 
management systems through to a national 
messaging environment. 

A test run of Exchange Server revealed 
that the new messaging environment is 
extremely fast, delivering a message across 
Australia to a target via four servers in just 
four seconds. 

“Microsoft’s Exchange Server is frighten¬ 
ingly fast In the real world, it can take a mes¬ 
sage from our Brisbane office up to 10 min¬ 
utes to reach its target using our current mail 
system. With Exchange Server it takes an 
average of 15 seconds,” said Warwick Jack- 
son, principal consultant, Praxa 




Praxa is installing Microsoft Exchange 
Server across its national operation as its 
communications backbone and plans to have 
all 300 of its staff using the system by April. 
The move follows the completion of a highly 
successful pilot program over the past two 
years where three servers were installed in 
Praxa’s offices in Melbourne, Brisbane and 
Canberra, and tested as the basis for a strate¬ 
gy for broad-scale implementation. 

Praxa plans to use the Microsoft 
Exchange Server for more than just whipping 
messages around the country. The company is 
using the server product as the platform on 
which to build a whole series of tools and sys¬ 
tems, including an online approval process 
using the digital signature capacity of 
Exchange, a quality management system and 
data management system. 

One of the main areas Praxa is using 
Exchange Server is in helping the company 
reach ISO accreditation. The company’s entire 
quality management system (QMS) is run out 
of the public folders in Exchange Server. 

“There is a huge amount of paper work 
involved in gaining ISO accreditation and the 
paper work must be consistent. We have set 
up all the forms and stored them in public 
folders so everyone involved has access to the 
same copies and information. It’s a far more 
efficient way for us to seek accreditation,” 
said Jackson. • 


Finding out online 


If you want to find out more about Microsoft Exchange 
Server you can visit Microsoft’s Internet and MSN online 
sites where you’ll find a host of information on how 
Exchange Server can benefit organisations, large or 
small. At each site you’ll find the following: 

Overview and Introduction - Discover all you need 
to know about what Exchange Server is and check out 
the technology behind it? 

The Microsoft Exchange Client - Here’s how users 
within an organisation will benefit from using Microsoft 
Exchange’s client for e-mail and information sharing; 

Microsoft Schedule+ for Exchange - Managing and 
coordinating tasks and schedules within your group or 
organisation becomes faster and easier, 


Exchange Systems Administration - Here’s the impor¬ 
tant bit! Discover how you can reduce your cost of owner¬ 
ship and ease the administrative burden of complex LAN- 
based messaging systems by using Exchange Server, 
Exchange Application Development - Understand 
how the various compo¬ 



nents of Exchange inter¬ 
operate, looking at exam¬ 
ples of two typical 
customer scenarios; 
Exchange & Microsoft 
BackOffice - Learn about 
the benefits of an inte¬ 
grated server family 
which can include 
Microsoft Mail Server, 
currently shipping in 
Microsoft BackOffice and 


Find out more about 
Microsoft Exchange Server 
by visiting Microsoft’s 
Internet and MSN sites 


with a direct upgrade path to Microsoft Exchange. 

Microsoft Exchange Autodemo - You’ve read the 
blurb, now’s you chance to put it to the test with this 
easy-to-use demo of Exchange Server’s many features. 

To find more than you’ve just read in this article, 
visit either of the Exchange Server sites: 


Internet 

http: //www. microsoft. com/Exchange/gen. htm 


http://www.microsoft.com/backoffice 

Microsoft Network 

Go word: "Microsoft". 

Or get along and read the online version of this arti¬ 
cle at Communique’s own Microsoft Network site: 

Microsoft Network 

Go word: “ms_communique”. 
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Combining 
Windows 95 and 
Office 95 with 


Evaluation & 
Migration 
Planning Kit 


electronic 
forms software 
and scanners 
has turned 
JetForm Pacific 
into a lean, 
mean fighting 
machine that 
pays employee 
expenses fast. 


n 

laiming expenses within JetForm 
Pacific, a subsidiary of the US-based JetForm Corp¬ 
oration employing 15 people, has taken a turn for 
the better with the introduction of Windows 95 and 
Office 95. In fact, it’s turned into a joy for the consul¬ 
tants who see their claims come back within a week 
of lodging them. 

The change is not just for the consultants, as the 
company is also saving cash from not having to 
spend long, arduous hours analysing lengthy 
expense claims. Under the previous system, consul¬ 
tants would often wait months before getting 
around to lodging their expense claims. 

“We charge out our consultants at over $100 an 
hour and it’s inefficient to have them sitting around 
for hours twice a year filling in expense forms that 
should have been lodged months earlier,” said Hugh 
Millikin, managing director of JetForm Pacific. 

“Using Windows 95 and Office 95, our JetForm 
electronic forms software and HP scanners, the 
process is much easier and much more efficient. We 
can turn the expense claims around so fast the con¬ 
sultants don’t pay interest on their credit card bills. 

“We are also enjoying other benefits from having 



lean and mean! 


moved to the Wmdows 95 and Office 95 environ¬ 
ment. One is that we expect to have to deal with 
much fewer help desk calls from staff working with 
the new software,” Millikin said. 

JetForm Pacific created the new automated 
process after migrating to Wmdows 95 and imple¬ 
menting Office 95 earlier this year. It started by 
implementing the new operating and office environ¬ 
ment on its laptops to test their suitability 

That was back in December and the company 
has now converted all its workstations and desktop 
machines, and moved all employees across. Jet¬ 
Form has also changed servers, moving from using 
Novell to Wmdows NT to stay relevant to its clients 
who are extensive Microsoft users. 

JetForm Pacific’s primary area of business is the 
sale, support, development and consulting associat¬ 
ed with JetForm electronic forms software. JetForm 
Pacific’s 15 people travel Australasia promoting and 
selling the electronic forms software. 

The company’s client list reads like a who’s who 
of business and includes the Commonwealth Bank 
of Australia, ANZ Bank, NAB, Coles Myer, 

NSW RTA, NRMA and Qantas. 


To make life easy for 
organisations with 50 or 
more PCs, thinking about 
migrating to Windows 95 
and Office 95, Microsoft 
has put together an Eval¬ 
uation & Migration Plan¬ 
ning Kit The kit contains 
tools and information to 
help Information Systems 
professionals prepare for 
the migration. 

The Kit is a CD with 
instruction book and 
licensing information, and 
you’ll find all sorts of 
goodies inside. There are 
copies of Windows 95 
and Office 95 for you to 
test on your system. 

There are also migra¬ 
tion tools to help you 
migrate and loads of doc¬ 
uments on the how and 
why and the benefits you 
can expect to reap when 
you load up the 95 revo¬ 
lution. 

As new and updated 
materials and information 
become available, all will 
be placed in the online 
Migration Planning Kit at 
“www.windows.microsoft 
.com”, in the Technical 
Information and Support 
area. 

Also browse this Web 
site for the latest news 
and information on Win¬ 
dows 95, and browse 
“www.microsoft.com/ms 
office” for the latest news 
and information on Office 
95. Phone the Microsoft 
Sales Information Centre, 
on (02) 870 2111 or 
1-800 257 253 for more 
info about the kit. 
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An independent study 

Kelly Services, a leading 
provider of temporary 
employee services, conducted 
a usability study with 35 cur¬ 
rent Office 4.3 users to mea¬ 
sure productivity, learning 
curves and user preferences. 

Kelly designed the test 
around tasks commonly 
encountered in day-to-day 
software use - creating and 
editing documents, analysing 
data, and finding, opening and 
saving documents. 

Users were ‘benchmarked’ 
using Office 4.3 with Microsoft 
Windows 3.1. Following the 
benchmark, the subjects were 
given approximately 45 min¬ 
utes to complete the Office 
Guided Tour of Office 95 run¬ 
ning with Windows 95. 

Finally, subjects were 
benchmarked again using 
Office 95 with Windows 95. 
Each user then completed an 
exit questionnaire. 


Here are the key findings 
from the research: 

Users were 37% more pro¬ 
ductive with Office 95, mea¬ 
sured in task completion 
times; 

Users were 36% more accu¬ 
rate in completing tasks cor¬ 
rectly; 

86% of users wanted to 
upgrade, citing product perfor¬ 
mance, quality and usefulness 
of online help, and application 
consistency as key reasons; 
70% of users said they could 
effectively use Office 95 with¬ 
out additional formal training. 


One of many benefits 

The speedy automated expense process is only one of the many ben¬ 
efits JetForm is enjoying after having migrated to the new whiz-bang 
operating and office environment. Others include better integration 
between applications and more flexibility in building internal business 



“Windows 95 and Office 95 offer all the applications we need, from 
PowerPoint to mail, in a tightly integrated package. And with the plug- 
and-play option, we have several different applications working well 
with the 95 environment,” Millik in said. 

While the move to Windows 95 was a decision made by the sub¬ 
sidiary’s US parent, JetForm Corporation, the strategy has been and is 
being fully endorsed by JetForm Pacific as it is helping the subsidiary to 
meet the needs of some of its larger clients, for example, the Common¬ 
wealth Bank. 

“It is important for us to fully understand the requirements of our 
clients and because the CBA is moving over to Wmdows 95 on Windows 
NT Servers we thought it important to have the same capability,” Mil¬ 
likin said. 

Don’t touch that dial! 

The reduced help desk calls are expected by Millikin and his team 
because of the tight integration of the Wmdows and Office environ¬ 
ments that minimises the number of complications that can occur as 
consultants learn to use the new environment. 

“Although we don’t know for certain as the move is very new, we 
have had no problems and expect that because there is no real integra¬ 
tion issue between the various applications within the Wm¬ 
dows 95 package, we expect help desk calls to be very 
low,” Millikin said. 

Millikin said that the key to the organisation’s auto¬ 
mation and speed was a complete operational environ¬ 
ment, where all the parts work well as a whole. This is 
true for JetForm in that the company has built a multifac¬ 
eted system of which Wmdows 95 and Office 95 are part. 
“We have Wmdows 95 as the operating platform with Office 95 
sitting on top for all our presentations, wordprocessing and spread¬ 
sheet work. Then we have the HP scanners and OCR software Word- 
Scan Plus to avoid re-keying and PaperMaster for paper management. 

“It all works beautifully together and the key is integration. With 
Wmdows 95 and Office 95 everything is tightly integrated, and when we 
buy other applications to run on our system we ensure that we get those 
that are plug-and-play compatible,” Millikin said. • 


Further Information 

To read the very latest about Office 95 and Windows 95 you should 
keep your eyes glued to Communique. But if you really don’t think that is 
enough and you want to receive mail with up-to-date information on all 
Windows 95 activities, you can subscribe to our bi-weekly newsletter by 
sending e-mail to “enews33@micrososft.nwnet.com” with the words 
“Subscribe Winnews” as the only text of the message. You can also get the 
Microsoft Windows 95 Corporate Migration Kit from Microsoft Press. 

See page 10 for more details. 
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A Surprise Package 
of CAD Solutions 
for a Surprising 
Low Price! 


power and ease-of-use in one very 

cost-effective package. 

THE SUITE CONTENTS 

• DesignCAD 2D for Windows 
95. A powerful, yet easy-to-use 
drafting and design package 
great for architectural plans to 
engineering designs. 

• DesignCAD 3D for Windows 
95. Super rendering and 
keyframe animation make 
this a great solid modelling 
package for creating 3D 
conceptual designs. 

• DesignCAD 2D Symbols 
Library. Over 7,000 architec¬ 
tural and industrial symbols 
included to save you hours of 
time. From furniture and doors 
to electronic and HVAC. 

• DesignCAD 3D Symbols 
Library. Over 700 painstak¬ 
ingly drawn symbols in true 
3D! This library includes doors, 
windows, plants, furniture, 

autos, human 


A TRULY REMARKABLE 
OFFER 

The DesignCAD Office 95 suite, ideal 
for both architectural or 
mechanical design, includes 
everything! 

It represents astonishing value 
with overall savings of about 
50%! The suite consists of eight 
convenient modules and is avail¬ 
able separately thus adding to its 
overall flexibility. The total of the 
individual modules would be in 
excess of $2,700 therefore you 
can understand why the suite 
represents such extraordinary 
value at this amazingly low price. 

THE COMPLETE CAD 
SOLUTION for the Windows 95 
operating environment. It is the 
first suite of CAD products to be 
released in Australia and offers 


figures, office furniture, tile 
andfloorcoverings. (Also avail¬ 
able in DXF/DWG format, CD 
only-$399.) 

• ScanPRO. The easy way to 
get scanned images into 
DesignCAD and other design 
packages. ScanPRO converts 
scanned images to editable 
vector CAD drawing files. 

There is no need to recreate 
existing drawings. 

• EstimatorPRO. Automatically 
calculates costs of a project. 

Use as stand-alone package or 
with any DesignCAD drawing. 
Over 4,000 items are included. 
Export your bids to Excel 
and Lotus. 

• Instructional Videos (2). . 
Learn just by watching TV. 
Teach yourself the basics of 
DesignCAD 2D and 3D for 
Windows 95. Get a quick start 
with these two great videos. 

THE MAJOR ELEMENT 

DesignCAD for Windows 95 is 
perhaps the most exciting 
module of the suite. 

The product’s power and cost- 
effectiveness now means smaller 
designers can compete head-on 
with larger firms. However, larger 
designers will find that DesignCAD 
3D fills performance requirements 
while still adhering to tight bud¬ 
get requirements. 

The 32-bit lightning speed 
architecture with up to 32 mil¬ 
lion colours, ensures you can 
redraw much faster under Win 
95, and dramatically speed up 
calculation for Boolean solid 
operations. 

(DesignCAD Office 95 modules 
are also available separately for 
DOS and Windows 3.1X.) 

DesignCAD Office 95 - a new 
jewel in the crown of computer 
aided design and the compleete 
CAD Solution for Windows 95. 


DesignCAD 

iOffice95 

What you get is all you need! 


►v« 


^Suppliers 


Software Suppliers Pty Ltd 

7 Avon Road, North Ryde NSW 2113 
Phone (02) 888 1955 Fax (02) 888 7965 
Internet: softsupp@ozemail.com.au 
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Qantas Techo Treasure 


Hunt 


Feel like taking a wander online, but want to do more than just look at pretty- 
pictures and hear zappy sounds? Looks like the Great Communique Qantas 
Techo Treasure Hunt's just for you. Here's your chance not only, to expand your 
knowledge of all things Microsoft, but also to be in the running to win a great 
prize courtesy of Microsoft and Qantas. 


The Internet and the Microsoft Network are full of great technical information 
that will help you get more from your software. Whether it’s from online maga¬ 
zines, at bulletin boards where other Microsoft users publish their favourite tech¬ 
nical tips or in Chats where you speak to the experts, there’s always some place 
to discover something hew. 

In fact, discovering new and useful ways to put your software through its 
paces is half the fun of being online. In recognition of this, the Communique 
team, led by quiz master Robert Kirwan, has thrown together a mega-techo com¬ 
petition modestly titled The Great Communique Qantas Ttecho Treasure Hunt. 

How to enter 

'You don’t need to use the actual products mentioned to answer any of the ques¬ 
tions. All you need to do is find the answers at the site mentioned. 

The starting points are either a Microsoft Network Go word or an Internet 
address, or both. Don’t worry if you only have MSN or Internet access, but not 
both, as you can complete the competition using either online area. 

Of the 16 questions here you only have to answer eight of them correctly. You 
can enter either all the Internet questions or all the Microsoft Network questions, 
or a combination of both. 

In addition you need to tell us in 50 words or less the name of your favourite 
technical-related site and why. The competition will be judged by the editor of Com¬ 
munique and announced in the May issue of Communique. 

To be eligible you need to send us your entry by Monday, April 1, 1996. You 
must include your name and Communique membership number, a work or home 
phone number and your full address. The Winner will be contacted by phone. 

Send your entry via e-mail only to “cmq_ed@msn.com” with the words “The 
Great Communique Qantas Techo Treasure Hunt”. 


I Name any one of the founding fathers of 
Qantas. 

(http://www.qantas.com.au) 

2 Name any two generic services in the 
Forum. 

(Go word: “Albion”) 

3 What steps would you take to get Win¬ 
dows 95 to deliver up for Easter? 

(http://www.cs.umb.edu:80/~alilley/win.html) 

4 What is the name of the fictitious company 
in the Web page used by Microsoft to high¬ 
light the features of Internet Explorer 2.0? 

(Go word: “Internet”) 

(http://www.microsoft.com/windows/ie/iexplorer.ht 

m) 

5 Who is the instructor for the Microsoft 
OnLine Institute’s Peritas PowerPoint 4.0 
for Windows class? 

(Go word: “MOLf j 

What sort of field might stop your mail 
' getting through to your interstate friends 
when using Microsoft Access? 

(http://odyssey.apana.org.au/~abrowne) 



Great prizes from Microsoft and OAJiraas 



Win a go on the $25 million Qantas Flight Simulator 

The lucky Communique member who wins the Great Communique Qantas Techo Treasure Hunt will 
receive some fantastic prizes. Not only will they receive a copy of the latest Microsoft Flight Simulator, 
which will have them soaring up into the clear blue skies and beyond, but they’ll also get to pilot the 
$25-million Qantas Flight Training Simulator at the airline’s Jet Base in Mascot, Sydney. 

The Qantas Flight Simulator is used in the training of Qantas pilots, as well as pilots from many 
overseas airlines. The winner of the Techo Treasure Hunt will be given a free flight on the Flight Simu¬ 
lator with Qantas pilot, Captain John Dennis, who featured in Communique in February. 

This is one flight that will be beyond your wildest dreams! The Qantas Flight 
Simulator is an exact replica of a Qantas 747-400 cockpit and contains state-of- 
the-art computer technology that simulates airports from around the world. 

The winner will be able to fly into Hong Kong at dusk or Heathrow in the early 
morning .. .and then will be able to re-live the experience again and again at home 
with their own copy of Microsoft’s super realistic Flight Simulator software for 
either Windows or Macintosh. 

And if the winner’s from outside Sydney we’ll provide two return economy air 
tickets to get you and a friend there on the day for your Qantas Flight 

So what are you waiting for? Simply complete the Great Communique Qantas 
Techo Treasure Hunt and get your entries in (you’ll see how to enter in the box to 
the left). 

Conditions of entry: 

The Great Communique Qantas Techo Treasure Hunt is only open to persons 16 years of age or older due to restrictions on the Qantas Flight Simu¬ 
lator’s use. The prize consists of a Qantas Flight Simulator flight to be taken up within six months of the close of the competition (at a mutually conve¬ 
nient time), a copy of Microsoft’s Flight Simulator and, for those who live outside Sydney, a return economy ticket for two courtesy of Qantas from the 
following centres: Brisbane, Canberra, Melbourne, Adelaide, Perth, Darwin or Cairns, or a regional centre in NSW, Victoria or Queensland. 


7 

8 

9 

10 

11 


What is the workaround if white text on a black 
background cannot be printed from Microsoft 
Excel 5.0 for Windows to a HP Deskjet 560C 
Printer? 

(Go word: “mskb”) 

(http://www.microsoft.com/kb) 

What Form expression provides an easier method 
of using a combo box to determine the contents 
of a text box in Microsoft Access 2.0? 

(Go word: “zdnet”) 

What name do you need to paste in order to 
create a Control Panel on your Start menu in 
Windows 95? 

(http://www.win95mag.com) 

Complete the last line of this snippet of Microsoft 
Visual Basic coding. 

Center form on screen. 

Left = (Screen.Width - Width) \ 2 
(http://wvm.illuminet.net/~jsmith/home.html) 

What is the ISBN number of the “Microsoft Win¬ 
dows 95 Resource Kit” from Microsoft Press? 

(Go word: “ComputerNews”) 


12 

13 

14 

15 

16 


What is the maximum number of characters that 
can be used in the Microsoft Word for Windows 
Find and Replace text boxes? 

(Go word: “mskb”) 

(http://www.microsoft.com/kb) 

What numbers does the 15-digit number patch for 
MS Excel for Windows cover? 

(Go word: “ms_support”) 
(http://www.microsoft.com/support) 

What simple method is available to open a data 
file in Windows 95 using a different program from 
the one associated with it? 

(Go word: “PCUSER”) 

What MEMLIMIT settings might you want to try 
in order to gain better performance from 
Microsoft FoxPro? 

(http://www.iinet.net.au/foxpro) 

Name any one optimising check that can be taken 
to ensure Windows 95 is operating at peak perfor¬ 
mance. 

(Go word: “PCW”) 

Good Hunting! 
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Star of Channel Seven's The Cartoon Connection 
and Brisbane's B105 breakfast radio show, 
Agro, has attitude and a wicked sense of 
humour. Communique caught up with Australia's 
busiest puppet host and his alter ego, Jamie 
Dunn, between gigs, to chat about technology, 
red cordial and surfing the Net. 


What was your first 
encounter with technology? 

The technology used to raise and lower my eye¬ 
brows. It’s a lever that goes up and down which on 
many occasions has proved way too technical for 
Mr Dunn. 

Who do you let use your PC? 

The girl I work with on TV, Terasa. I am not 
allowed to use it anymore...Well, since the great red 
cordial accident of ’94 anyway... 

How, if at all, has using technology (such as a 
PC and word processor) changed the way you 
work? 

Well, at least I can spel now! 

Describe your happiest techo moment. 

The first time I surfed the Internet - boy, what a 
wipe-out! How was I to know you’ve got to log off or 
it keeps charging you? 


What was your most miserable moment with 
your PC? 

In the early stages of my computer use, I had to 
call for assistance every second day. It made me feel 
like such a Wood Duck!!! 

Does your PC have a name - what is it? 

You’re not going to believe this. This is so funny. 
I call my PC...wait for it.. PERSONAL COMPUTER. 
If you had an Internet alias (or if you already 
have one) what would it be, and why? 

Stitch Dash Stitch Puppet Glove Puppet NSA 
(no strings attached). 

Been surfing lately? 

Yes, I went to the info pages of the Smithsonian 
Institute and learnt about Green Frogs. Go figure... 
What is your most treasured possession? 

Mr Dunn’s arm. ’Cause without it I have a feeling 
that both my career and myself would collapse. • 



You can't 
believe everything you 
but you can have a pile of 
fun creating your own n 
paper - it's easy to do. 

Kids' Communique sh 
you how! 

We've got M 
Publisher CD Deluxe 
demonstrate how to make 
great one-page newspaper - 
it's easy to do and you can 
do it at home for fun or even 
use this idea for school 
assignments. 


Continued on page 2 







What you 
need 


Microsoft Publisher for Windows 
95 - to set out the newspaper, put in pictures 
and use great headings. 

A printer (you may have to ask your teacher 
for permission to use the school printer, but 
make sure you have the right settings for the 
printer before you start laying out your work). 


Steps 


The fastest way to create a 
newspa'per with Microsoft Publisher CD Deluxe 
is to use the Newsletter Page Wizard. This Wiz¬ 
ard gives you an easy way to start because the 
look of the newspaper is already there - all you 
have to do is move the columns around to 
make your stories fit. Kids' Communique chose 
the Classic style newsletter to do this one. 

Now it's time to start adding the stories you 
want. Select the text box you want 
your story to appear in and 
simply start typing, or you rO"^^ 
can import a story you have 
already written in your word 
processor. Use two or three stories to 
make your newspaper interesting, or if 
you are doing an assignment, separate 
your answer into two or three parts 
and give each part a small heading. 

Don't forget to save your work! 


All this and 
pictures too* 


There's heaps more you can add, and no 
limit to what you can do! 

The only thing missing from the newspaper 
now is pictures. They can be really impor¬ 
tant to a newspaper and give the readers a 
better idea of what your stories are about. 

The easiest way to 
add pictures to your 
newspaper is to 
select them from 
Publisher's own 
ClipArt collection. 

■ You can also import 
f pictures from other 



programs or scan them 
in as well. 


a few things you 
need to include in 
your newspaper 



Year 8 Daily C 


Monster in canteen line 



started to flee tine 
slipping quietly o 
back door to safety A! 
them except for chief 


Subheadings - these are 
used within a story to 
draw readers' attention 
to different sections in 
your story. 





Mm Hbben: “/ told the monxter h c |pc t 
teen the to grow up!" 

monster L -.—.i— --— J , 


Get cracking! Send your newspaper into 
Kids' Communique and you could win! 

Also, you need to include as your lead article the 
story of you winning this month's fantastic prize 
from Compaq, the super powerful Compaq Pre- 
sario PC. You can even include a picture of 
yourself smiling, happy and ready to have 
some great fun with your new Compaq. 

The Presario is a multimedia PC with heaps 
of great features, including a hands-free 
speaker phone and fax/modem. 

It also sounds groovy and has fab video. 

The Presario comes with loads of pre¬ 
installed software too (including Windows 
95) and has Compaq's three-year limited 


warranty! 

There are also four 
copies of Microsoft 
Publisher CD Deluxe to be 


won! Check out the How 
to Enter box on page 5 for 
entry details. 


Who's got 







































A title-your 
newspaper needs a 
name. This usually 
goes at the top of 
the page. We called 
ours "Year 8 Daily 


Gossip". 



Students on 
strike: School 



A main headline - 

your best story has the 
biggest headline to draw 
everyone's attention to it 
and make them want to 
read your newspaper. 


Dateline - this is just under 
the title of the newspaper 
and it's where you put the 
date! You can also tell 
everyone here that this is 
issue number 1. (So when 
your newspaper is a huge 
success, everyone will 
know how long it's been 
around!) 


Want to IT1 Cl ke 

your own cool 

posters, 

cards and 
paper aeroplanes? 

You can use Microsoft Publisher CD 
Deluxe to create these items, just by 
selecting a publication type in the 
Startup box! Then all you have to do 
is answer the questions as the pro¬ 
gram helps you make what you want, 
step by step! 


the best 

newspaper? 











































The best new coat 
of paint the Magic School Bus 
has ever had came from Joel Burton (8) 
of Lenah Valley, Tasmania, who sent us 
his version of the November “paint¬ 
brush for the schoolbus”. Thanks, Joel! 


You can write next month's simply by 
sending your joke to: "Toon's Joke" c/o 
P.0. Box 222, St Leonards, NSW 2065. Don't 
forget to include your name, age and Mum's 
or Dad's Communique number. 


fish, crabs, sharks and eels, in every weird 
and wonderful combination. But we could 
only choose one winner! Congratulations to 
Susannah Smith (7) from Goulburn NSW for 
her Jelly Eel! A great copy of The Magic School Bus 
Explores the Ocean and Microsoft Fine Artist are coming 
your way, Susannah! 
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The Friz sure has her work cut out 
for her, following all the great sugges¬ 
tions of places the Magic School Bus 
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Want to be a 
Kids' Commu¬ 
nique winner? 
To enter any of 
this month's com¬ 
petitions (they're marked with a "Win" icon) you'll have to 
your entries to us before March 31. And if you'd like, enclose a 
to of yourself! 

Send your entries to Kids Communique, P.O. Box 222, 
eonards, NSW 2065. Be sure to include your name, age, address 
telephone number. Don't forget we need to know your mum's 
ad's Communique number for you to be eligible to win. 















over? 


Hey, this isn't just any ol' mouse-type-thingy - 
these kids are using something weird and won¬ 
derful...and yellow! It's an EasyBall! 

Easyball is a 
huge round ball 
with really big but¬ 
tons that makes 
using mum's or 
dad's computer a lot easier and heaps of fun. 
Just plonk EasyBall in your lap and you're off 
and running to play games and click around 
with your favourite CD-ROMs. Even the cursor 
is more fun, especially when it turns into an 
aeroplane or a star! 

But just to make sure, we took a 
bunch of Communique kids 
and a load of Easy- 
Balls, put them 
together and got the 
EasyBall roadtest happening. 
There was a lot of clicking on this and 
that, dragging and dropping, and not to men¬ 
tion checking out the 
Microsoft Explorapedia - 
World of Nature 
CD-ROM that comes 
with the bright yel¬ 
low thingummyjig. 






_ i j j • i 0k «V' 80 most tadpoles don't talk. Hey, 

Colour ihOudCUS 111! they don't even walk- but Thaddeus Pole 

does both! He's the cute little green guy 
you'll meet in Microsoft's Explorapedia - 
The World of Nature CD-ROM. 

From jungle animals to bugs and 
beetles you'll love checking 
out all the animals in this 
Explorapedia. Just click to hear 
them squeaking, squawking 
and growling, and be sure to 
explore the places they live in 
tool 

In addition to colouring 
Thaddeaus in you can draw a des¬ 
tination (maybe the moon or 
underwater) in the space provided 
above his head. Go to it. Zoom) 
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>C’s Back-UPS Pro 
M PowerChute Pro software 

id for Microsoft Windows’95 




Event logging 

records selected power 
events before uptime is 


display of UPS status 

check important UPS 
operating data from 



























COMAUNIQUE 


PRODUCT TUTORIAL 



In addition to showing 
you how to create a 
Home Inventory data¬ 
base within Microsoft’s 
Works 95, you’ll also 
discover how you can 
customise a database, 
use Works’ extensive 
online help and even 
create a serialised field 
that will automatically 
insert an ID number for 
each record. 


Creating a 
Home Inventory 
Database ■* 


By Sue Dyson and Roger McShane 


In this tutorial you’ll learn how to 

Q SELECT A TASKWIZARD 

0 USE WORKS FOR 

WINDOWS 95 ONLINE HELP 

0 DELETE A FIELD FROM A DATABASE FORM 

O CREATE A SERIALISED FIELD 


Microsoft Works for Windows has never been easier to use. Best of all are its ThskWiz- 
ards which automate the process of creating a document. ThskWizards are online assis¬ 
tants that help you create a document’s basic details and its formatting. There are over 
30 TaskWizards. They cover common tasks you might want to do at home, in the office 
or in a school. 

TaskWizards are especially helpful when you’re creating a database. They take the 
drudgery out of having to create fields, define their format, and then set up forms and 
reports. 

Even so, it’s likely that, when you create a database that’s based on a Task Wizard, 
you might want to fine-tune it to your needs. 










Getting started 

B1 Start up Works for Windows 95. 
(You can do that by clicking on 
Start, choosing Programs, choosing 
the Microsoft Works 4.0 folder and 
then choosing Microsoft Works 4.0 
or, if you have a shortcut to Works 
on your desktop, you can double¬ 
click on it.) The Works Task 
Launcher appears. 



At this stage, you can choose a 
TaskWizard, you can open an exist¬ 
ing document or you can choose a 
Works tool and create your own 
blank document. 

HI Make sure that the TaskWizards tab 
is displayed. If it’s not, click on it to 
display it. Notice that there’s an 
option called Household Manage¬ 
ment. 

El Click anywhere on Household Man¬ 
agement to see what types of 
TaskWizards are available. 

H A list of all the available Thsk Wiz¬ 
ards appears. 



We want to choose the Home 
Inventory TaskWizard. 


El Double-click on Home Inventory to 
select it. You’ll see this dialog box. 



El Choose Yes, run the TaskWizard, by 
clicking once on it or pressing 
Enter. The TaskWizard screen 



Notice that there are three 
inventory types you can select. 

(The inventory type defines the 
type of information you can store 
and the look of the data entry 
form.) There’s also an option 
(Instructions) which gives you 
hints on how to use a TaskWizard. 

Q Try clicking on the three inventory 
types (Library, CDs and Tapes, and 
Home Inventory). Notice that as 
you click on each one, the informa¬ 
tion on the right side of the screen 
changes. You get a brief description 
of its purpose and you can also see 
the layout of the data entry form. 

El Make sure that Home Inventory is 
selected, then choose Create It! 
Deleting fields you don’t need 
The TaskWizard has created a database 
with over 30 fields. You may not want 
all the ones that have been provided. If 
you don’t want a field, you can delete it. 
To find out how to delete a field, we’ll 
use the online Help facility. 
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Tip: 

Home Inventory is a simple 
TaskWizard, which only asks one 
question. Others have two or three 
screens and, in some cases, may 
allow you to choose two or three 
options on a screen. If there are 
more screens to come, you’ll see 
the message Next at the bottom of 
the screen, not Create It!. When you 
get to the last screen, you’ll see Cre¬ 
ate It!. 


Inventory database appears. 

You can see a data entry 
sheet designed to hold many 
pieces of information (called 
fields) about each inventory 
item. On the right side, you can 
see that Help is available. This 
view of your database is called 
form view. (You can check that 
you’re in form view by clicking 
on the View menu. Notice that 
there’s a tick beside Form. You 
can also see what 
view you are in on the 
toolbar. The Form 
View button is 
pressed in.) Form 
is one of the two 
views where you can 
enter data into your 
database. 

(The other is list 
view.) 


After a few seconds, the Home 



35 
































































"When we finally won the 
contract, my mind went 
back to the impact of our 
initial presentation using 
Litepro. It undoubtedly 
got us off to a flying start 
and sowed the seeds of 


success." 



I used to dread presentations - always losing sleep 
worrying about what might go wrong, and quite 
frequently did. 

Were the overheads in the right order? Were all 
the slides there? Would the charts fall over? 

Did everybody understand what they were 
presenting? And what about equipment failure, 
nervous operators, or the mission statement coming 
onto the screen upside down? 

Nightmare stuff, and I often ended up thinking that 
a milk bar might not be such a bad idea after all. 

Then a friend in another business told me about 
Litepro, and the huge difference it made to the 
impact and quality of a presentation. He reckoned 
that Litepro was a revolution in presentation 
technology which completely outdated traditional 
methods. What's more, he'd successfully tendered 
for two major pieces of business since using it. 

So we decided to hire a Litepro, and even though 
the system is very easy to operate, ELECTROBOARD 
gave us full training and service back-up. I couldn't 
believe how quickly our most nervous and reluctant 
presenters lost their stage fright. 

It was great to give slides and overheads away, 
and to use Litepro to project colour images with 
brilliant impact. As for plugging Litepro into our 
computer and using computer visuals to enhance 
our presentations, including photo quality scanned 
images, we couldn't believe the difference it made. 

Now all of our team are making brilliant, smooth, 
dynamic and technically faultless presentations - 
and needless to say, we've purchased our own units. 
What we still can't get over is how all this mega 
presentation power fits into a compact, lightweight 
case." 

For more information and a demonstration, call 
ELECTROBOARD now - we have offices in every 
state. 



1 800 622 880 


D The option in the list of help topics 
that sounds most likely is ‘Add, 
copy, change or delete information 
in your home inventory list’, so 
click anywhere on it to select it. 
Notice that there’s an option called 
Delete a field (column). 

¥M Click on Delete a field (column) to 
select it. A set of step-by-step 
instructions appears. 



Notice that it starts with the 
instructions for what to do if you 
are in list view. We’re not in list 
view, we’re in form view, so you 
need to start reading the On a form 
section. 

151 Follow the first instruction, which 
is to choose the View menu and 
then choose Form Design. (You 
could also have clicked on the 
Design View button on the toolbar. 
You can see it pressed down in the 
figure that follows.) The database 
now looks like this: 



In Form Design view, you can 
change the look of the form and the 
structure of the database. For 
example, you can change the font 
and font size used to display the 


information. You can move the 
position of each field and you can 
change the formatting of each field. 

O Follow the second step-by-step 
instruction, which is to select the 
field you want to delete. We want to 
delete the Condition field. 

Note that there are two pieces 
of information about each field on 
the form; the field itself (which is 
the coloured rectangle) and some 
text describing its contents. This is 
called a label. To select the field, 
you need to select the coloured rec¬ 
tangle by clicking on it or pressing 
the Down arrow until it’s selected. 


B Scroll down the list of step-by-step 
instructions until you can see the 
remaining steps (step 3 and step 4). 

B Follow the step-by-step instruc¬ 
tions to delete the field. You still 
have to delete the label that 
described the field contents. You 
could probably guess that the pro¬ 
cedure is the same but, if you 
weren’t sure, you could use the 
Help. 

H Click on the Back icon (which is at 
the bottom of the Help). You’re 
returned to the list of topics, none 
of which quite describes what you 
want to do. This time, we’ll use the 
Help index to see if we can find the 
instructions. 


151 Click once on Index and you’ll see 
this window. 



action that you want to know 
about. We want to delete something 
so that is a good word to start with. 


Q Type: 
deleting 

Notice that, as you type each 



letter, Works attempts to home in 
on the topic you want to know 


about. By the time you’ve finished 
typing, the list of topics should look 
like this: 



IB! Scroll down the list until you find a 
topic that sounds like it’s describing 
how to delete text from a form. 
There could be more than one 
entry that tells you what you need 
to know. One that sounds suitable 
is ‘deleting entries from databases’. 
Notice that its icon is a folder 
whereas some other entries have 
icons that look like a document. If 
the entry is a folder, it means that it 
contains one or more topics. 

ED Click once on ‘Deleting entries 
from databases’. The folder opens 
to show several further entries. 

EE1 Click once on the first entry, ‘To 
delete Information from a form 
DB’. (The DB tells you that this 
topic is relevant to the Database 
module.) As soon as you click, the 
step-by-step instructions appear. 
Notice that the first instruction is 
for how to delete a field, label, or 
object. 

EE] Choose Close to close the list of 
Help Topics (so that you can see 
the database) then follow the step- 
by-step instructions to delete the 
Condition label. What if you want¬ 
ed to delete a number of items from 
the form? Do you have to go 
through the same procedure, one 
item at a time? Of course you don’t. 
There is a shortcut for selecting 
multiple items. To find what the 
shortcut is, you can use the Help 
again. 

HI Click on Index again. 
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FBI This time, type: 
selecting 

The list looks like this: 

w. I CW. i 





Tip: To find the answer to this 
question, you could have typed 
other things. For example, typing 
‘highlighting’ would have led you to 
the answer as well. 

IT3 Click on ‘selecting database items: 
highlighting techniques’. 

EH Click on ‘You want to highlight 
more than one item in a form’. 
There’s your answer. You have to 
hold down the Ctrl key while you 
select each one. Using online help, 
you can find step-by-step answers 
on how to perform most of the 
tasks you might want to do. The 
trick is to think of a good word to 
look up, just like you have to do in 
a traditional index. In some topics, 
you’ll even find short videos to help 
you. 

FE1 Choose Close again to close the 
Index. 

Changing field formatting 

When you create a database based on a 
TaskWizard, it’s a good idea to check 
the format of each field and make sure 
you’re happy with it. If you’re not, it’s 
better to change it before you start 
entering data (although for some field¬ 
formatting features it doesn’t matter 
whether you’ve entered data or not). 

We’re going to check the format of 
the ID number field and change it so 
that, instead of having to assign an ID 
number each time we add a new entry, 
Works will do it for us. You still need to 
be in Form Design view to do this part 
of the tutorial. 


D Right-click on the ID number field 
(make sure you dick on the field, 
not its label). 

El Choose the Format Field option. 
(If you don’t like right-clicking, 
you could have chosen the option 
by choosing the Format menu and 
then choosing Field.) You’ll see the 
Format dialog box. 



There are five formatting 
options. We’re interested in the 
field itself, not its appearance so 
make sure that the Field tab is 
selected. Notice that the TaskWiz¬ 
ard has made this a text field. 

El In Format, choose Serialized. As 
soon as you do, some options 
become available in the appearance 
box. 



You can specify a Next value 
and an Increment. The Next value 
is the value that will be placed in 
the field. The Increment is the num¬ 
ber to increase it by when you cre¬ 
ate the next record. The Increment 
chosen by Works is suitable. The 
Next Value will be ‘00001’. All those 
zeros might be a case of overkill! 

B To get rid of all the leading Os in 
Next Value, just type 1 in this field 
then choose OK Now, our first ID 
number will be 1, and the number 
will increase by one each time you 
create a new record. 


B Choose OK and you’re returned to 
Form Design view. 

KH Click on the Form View button on 
the toolbar to switch to a form view 
so you can enter some data 

H Make sure the cursor is in the 
Description field. 

El Type a description of an item, then 
press Tab to move to the next field. 
Notice that the cursor jumps over 
ID number and that 1 appears. 

El Press Ctrl+PgDn to create a new 
record. 

IQ Click in the Description field. 

ED Type a description, then press Tab. 
You jump to the Manufacturer field 
and Works has inserted a 2 in the 
ID number field. 

Conclusion 

Works’ TaskWizards are powerful 
tools for creating databases, spread¬ 
sheets and word-processing docu¬ 
ments. When you’re creating a docu¬ 
ment of any sort, you can save time by 
choosing the most suitable TaskWizard 
and then, if it’s not quite right, fine-tun¬ 
ing it to meet your needs. And if you 
have any problems along the way, use 
the online help to find out what to do. 


More than a year’s worth of 
Tutorials, along with Hot 
Tips, Ask the Wiz and Tips 
and Techniques are available 
on the Communique Power 
Base CD-Rom, available for 
only $30 (plus $9.95 postage 
+ handling) to Communique 
members. Order your copy 
by filling out the form 
between pages 48 and 49, or 
ring the Sales Information 
Centre at 1-800 257 253 or 
(02) 870 21 I I in Sydney. 































WHEN THEY ALL LOOK 
MUCH THE SAME, HOW DO YOU 
CHOOSE THE CHAMPION? 



Fact is, all computer products look pretty 
similar on the outside. And when you’re in 
the store you can't open up a computer or 
peripheral to check how well it’s made - but you can check the 
brand. So make sure the one you buy is one you can trust. 

When you select an NEC computer product you know 
exactly what you’re getting: a state of the art machine, 
precision engineered by one of the world’s leading 
electronics companies. Every NEC computer product is 
made using the most advanced technology- 
available and constructed from exceptional 
quality components. 

That means you can rely on your NEC 
computer product to perform the way 


you want, day in - day out, for years to 
come. And, in the unlikely event that 
something should go wrong, it’s good to 
know that NEC equipment is backed by the availability of a 
three year warranty. 

Yet because NEC is a consumer-orientated company 
every product is designed for ease of operation. And that 
user friendliness starts at the store, with affordable prices. 
Before you commit to something that looks great but 
mightn’t run as well when it gets down to 
work, check the brand. If it’s an NEC 
you know you’re onto something good. 
Call 1 800 812 796 for the name of your 
nearest authorised NEC dealer. 


BRAND 



C&C for Human Potential 



NEC. The Natural Selection. 
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Edited by The Wizard 

Ask our very own code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

If you’re bothered by Basic, 
exasperated by Excel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 
c/oGP01793 
Hobart 7001 



Word 6.0 - 
Mastering Word 6.0 

DEAR WIZARD 

There are times with Word 6.0 that I 
wish I had upgraded to WordPerfect 
5.2 rather than changing horses to 
Word. There are things in Word I 
prefer, like knowing what line and 
length of page I am on, and the check 
for deletions. It can be too easy to 
wipe text unintentionally in WordPer¬ 
fect (I have 5.2 at home and 6 at 

Why will Word not number pages? 
I’ve followed all the instructions but 
nothing happens. I have to go back to 
WordPerfect when typing reports. 

Also: 

• I want bullets, and no problem 
inserting them and 

• I want a space between lines 

• but I do not want a bullet on the 
intervening line? 

The other item that totally eludes 
me is macros. I have over 100 text- 
only files on disk from Windows 
Write (mostly Windows 3.0 version), 
and some 40-odd on hard disk from 
WordPerfect 5.2, and I want to con¬ 
vert them to Word. Converting them 
one by one is far too slow; in very 
simple steps, how do I do it automati¬ 
cally? 

John Supple, 
Wollstonecraft, NSW. 


The Wizard replies: 

There are a number of issues here, 
John. The first is page numbering. 
There are two ways you can num¬ 
ber your pages. The first is by 
choosing Page Numbers from the 
Insert menu. The second is by 
choosing Header and Footer from 
the View menu and inserting a page 
number by using the Page Numbers 
button to insert a Page field at the 
current cursor position. 

The second issue relates to the 
blank lines between paragraphs 
that contain bullets. The least satis¬ 
factory solution is to point to the 
‘errant’ bullets and click with the 
right mouse button. Choose Skip 


Numbering and the bullets will go 
away. 

A better solution is to let the 
paragraph style apply the spacing 
for you. Try the following steps: 
it Click on the Bullets button on the 
Formatting Toolbar and then type 
the text, but don’t press Enter. 
it From the Format menu choose 
Paragraph and enter a suitable 
value (e.g. 10 pt) in the Spacing 
After field. Choose OK 


Indents and Spacing \ 

Indentation 
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it Click in the Style box on the For¬ 
matting Toolbar. Type Bullet, then 
press Enter. Now when you press 
Enter once, there’ll be space 
between your bullets. 
if When you’ve finished the bullet list 
choose Normal from the Style list. 
The bullet will be removed. 

Finally, there’s a useful macro 
that you can use to convert your 
documents. It’s stored in a tem¬ 
plate, so first you have to create a 
new document based on the tem¬ 
plate or open the template. 

Because the template isn’t stored in 
the Template directory, it doesn’t 
show up in the list of templates that 
appears when you choose New 
from the File menu, 
it From the File menu choose Open. 
it Switch to the Macros sub-directory 
of the directory where Word 6.0 is 
installed. 

it Change the File Type to Template. 
it Open the Convert template. 

From the Tools menu choose 
Macros. 

it Choose Batch conversion, then 
choose Run. 

You can now convert all your 
files. 

















Office - Customising the 
Office Toolbar 
DEAR WIZARD 

Is it possible to put some of the acces¬ 
sories in Windows 3.1 on the Office 
Toolbar? The Customize menu allows 
you to add the Calculator and Clock 
but does not mention any others. I 
would like to add the Character Map. 
How do I do this? 

Andrew Holland, 
Perth, WA. 


The Wizard replies: 

Andrew, you can add any program 
you like to the Office toolbar by 
using the Customize option. There 
are some options such as the Clock 
and the Calculator already avail¬ 
able, however you can ‘browse’ for 
any option you like. 

To put the Character Map on 
the Office toolbar, for example: 

^ Click on the Microsoft Office but¬ 
ton on the toolbar. 

it From the menu choose Customize. 
A Customize dialog box is dis¬ 
played. 


Loolbar ] Menu ] 
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if Choose Add. The Add Program to 
Toolbar dialog box is displayed. 



if In the Description field type: 

Character Map 
if Choose Browse. 

•fr Switch to the Windows directory 


and scroll through until you find the 
file called CHARMAP.EXE. 

Click on it, then choose OK The 
path to the file will be displayed in 
the Command Line field. Choose 
OK twice and the Character Map 
icon will now be installed in your 
Office toolbar. 



Word - Word and page 
numbering 

DEAR WIZARD 

This is a question about a macro that 
was available in Word 5.0 for DOS 
which I haven't been able to find in 
either Word 2.0 for Windows or 
Word 6.0 for Windows. I’m hoping 
that you’ll be able to help, and if not, 
could you please ask Microsoft to do 
something about it in the future issues 
of Word. 

When typing multiple-page docu¬ 
ments, such as reports, long letters, 
etc., most people place the page num¬ 
ber at the top of the page and the 
next page’s number in the bottom 
right-hand corner, e.g. ,./2. In Word 
5.0 for DOS there was a macro that 
enabled this number to change auto¬ 
matically the same as the page number 
does, but in subsequent versions of 
Word this hasn’t been the case. Can 
you tell me how this could be done? 

Christine Chipman, 
Kingston, Tas. 

The Wizard replies: 

This facility is available in all ver¬ 
sions of Word, Christine, but you 
don’t need a macro to do it Simply 
insert a field in your Word 6.0 (or 
7.0) footer that checks to see 
whether you’re currently on the last 
page. If you are, it prints the word 
End. If you aren’t, it prints the next 
page number. Carry out the follow¬ 
ing steps, noting that the bold curly 
brackets cannot be typed, you must 
hold down CTRL and press F9: 

(t From the Mew menu choose Head¬ 
er and Footer. 

if Switch to the footer and type two 
full stops and then the / symbol. 

The text should look like this: 

../ 


if Hold down CTRL and press F9 to 
insert a field. 

if T^pe: 

If 

followed by a space. 

if Press CTRL and F9 to insert anoth¬ 
er field. 

-fr Inside the new field, type: 
page 

if Press the right cursor key until the 
insertion point is outside the field 
code. 
if Type: 

then press CTRL and F9 to 
insert another field. 

if Inside the new field, type: 
numpages 

t6r Press the right cursor key until the 
insertion point is outside the field 
code. 

lit Type a space, then type: 

"End" 

followed by another space. 
(Note that you must type the invert¬ 
ed commas at the start and the end 
of the text.) 

■fr Press CTRL and F9 to insert anoth¬ 
er field. 

if Type: 

then press CTRL and F9 to 
insert another field. 

☆ Type: 

page 

# Press the right cursor key until the 
insertion point is outside the field 
code. 

☆ Type: 

+1 

It should now look like the fol¬ 
lowing text: 

J (If (page}={numpages) “End” 
(={page}+l)) 

This If statement checks to see 
whether or not you’re on the last 
page. If you are on the last page, it 
prints the word End. Otherwise it 
prints the number of the next page. 
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Tzir Choose Close on the Header and 
Footer Toolbar to return to the doc¬ 
ument. 

Now your footer will display 
the number of the following page 
on all pages except the last. 



Word 6.0 - Page numbering 

DEAR WIZARD 

Help! I’m at my wits' end. Page num¬ 
bering seems simple when you want 
to number pages from start to end. 
But my problem is that on many occa¬ 
sions I wish to number pages from the 
middle of my document and continue 
through or on other occasions I wish 
to number pages individually. So how 
can my footer show page numbers or 
notes on selected pages of my docu¬ 
ment? 

G. Dimovski, 
Hurstvllle, NSW. 


The Wizard replies: 

Simply insert a section break by 
choosing Break from the Insert 
menu. Now you can change the 
starting page number for the sec¬ 
tion by choosing Insert then Page 
Numbers. Choose the Format 
option and then set the starting 
page number you require. 



Word 6.0 and Excel 5.0 - 
Creating forms 
DEAR WIZARD 

I read the Communique ‘Product Tuto¬ 
rial’ in the November issue and it 
came sooo close to helping me design 
my dream form! I’ve been trying to 
figure out how to create a form to log 
more than one answer in the one 
check box, that is, when someone 
clicks the check box, to have the num¬ 


ber go up by one rather than a check 
appearing. 

Is this possible in Word?...or Excel? 
I’ve seen it done in Access by provid¬ 
ing the option to click a plus or minus 
sign, but I’m not sure how. 

David Blythe, 
Manly, NSW. 

The Wizard replies: 

The easiest solution, David, is for 
you to use a spinner control in 
Excel. There’s an explanation of 
how to create such a control in the 
February edition of Ups and Tech¬ 
niques. 

You can also do it in Word by 
putting a macro button field on the 
form and writing a macro that 
increases the value in the field each 
time you click on the button. 
Remember that you can insert a 
picture of a button into the field 
definition. 



Excel 5.0 - 

‘Thermometer’ graphs 

DEAR WIZARD 

I have a need to produce and regularly 
update a “thermometer” graph - you 
know, the type that one often sees 
produced by fundraising organisations, 
in which the “mercury" indicates the 
dollars received towards a specific tar¬ 
get. How do I do it? 

I’m using Excel 5.0 and Word 6.0a 
for Windows in MS Office 4.3 under 
Windows 3.11. (And no, I’m not buy¬ 
ing Windows 95 or MS Office for 
Windows 95 for a long time yet). 

John Plumier, 
Darwin, NT. 

The Wizard replies: 

This can be done reasonably easily, 
John, as you can see from Figure 1. 



I created this column graph 
from a single value on the Excel 
spreadsheet. There are two fricks, 
however. The first is to double-click 
on the vertical axis, select Scale 
and then set the maximum value to 
the target for your fundraising. The 
second trick is to use the drawing 
tools to create a circle for the ‘bulb’ 
of the thermometer. 


Windows 95 - its mysterious 
vertical Taskbar 

DEAR WIZARD 

I saw a diagram in Communique relat¬ 
ing to Windows 95 which had the 
Taskbar vertical rather than across the 
bottom. Out of interest I have 
searched the Help files to no avail. Is 
this just photographic licence or a 
possible change to the Desktop? 

Bob Lovf, 
North Rocks, NSW. 

The Wizard replies: 

Simply click on a blank part of the 
Taskbar with the left mouse button, 
Bob, and drag it to the position you 
require. 

Windows 95 - 

Windows Plus! screen saver 

DEAR WIZARD 

I’m using the “Windows Plus!” screen 
saver and I’ve observed the screen for 
Mr Leonardo da Vinci’s work is print¬ 
ed back to front. 

Could this mean I placed the CD- 
ROM in my drive upside down? Should 
I perhaps view the screen saver from 
behind my system? Would it be the 
right way round if I switched to OS/2? 

Michael Stubbs-Race, 
Barraga Bay, NSW. 

The Wizard replies: 

Leonardo created this picture 
during his negative period, Michael! 
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GET YOURSELF A T-SHIRT! 

All suppliers of Hot lips published in 
Communique get a T-shirt. 

Address your tips to 

Hot Tips, GPO 1793 Hobart 7001. 

Of course, you must be a member, 
so please include your Communique 
number! 


Hordes of Hot Tips 

More than a year’s worth of Hot 
Tips, along with Tutorials, Ask the Wiz 
and Tips and Techniques are available on 
the Communique PowerBase CD-ROM, 
priced at only $30 (plus $9.95 postage 
+ handling) to Communique members. 

Order your copy by filling out the 
form between pages 48 and 49, or ring 
the Sales Information Centre at 1-800 
257 253 or (02) 870 2111 if inside Sydney. 
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PUBLISHER - PRINTER MEMORY 

Microsoft Publisher has been my 
favourite program since I bought 
version 1.0 in late 1992.1 have since 
progressed to version 2.0, and found 
that I needed more memory in my 
HP LaserJet 4L to cope with the 
extensive graphics I use in bulletins 
etc. With my Optima Sprinter 
DX4/100 with 16 megabytes of RAM 
and 2 megabytes of memory (emu¬ 
lating 4 megabytes) in the 4L, 

I thought I was made. Until 
Windows 95! 

Suddenly my graphics refused to 
print. As soon as any graphics-inten¬ 
sive line reached the printer, it gave 
an error message, and refused to 
print past that point. Frustration! 

The printer somehow reckoned it 
was out of paper, although it actual¬ 
ly gave every indication of low 
memory. Buying Publisher ’95 made 
no difference. 

After two months of head¬ 
butting walls, computer dealers and 
any other nearby hard object, I final¬ 
ly managed to print anything I want¬ 
ed to, thanks to a friendly Microsoft 
Help person. (It was through my 
very helpful local dealer, I had no 
hope of getting through to Sydney 
on “held” STD rates. Take note 
please). With the changes he sug¬ 
gested, plus one other small change, 
the problem was solved. As other 
HP 4L users (and others) will possi¬ 
bly have the same problem, this may 
help them too: 

STEP l: 

O Open the Printers area from My 
Computer or choose Settings from 
the Start menu then choose Print¬ 
ers. The window should look similar 
to this (although it may be showing 
a different view of the icons): 


f£ £dn V*" Helo 

Lsgi P'inters " . -| £)1 
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Hp # t 




0 Double-click on the printer to 
select it. 

0 Choose the Printer menu, then 
choose Properties. 

0 Select the Graphics tab. 

0 Set the graphics type to Use raster 
graphics instead of Use vector 
graphics. 

0 Try setting the Dithering to Coarse 
as well. That may help with grey¬ 
scale graphic images. The dialog 
box should look like this: 



0 Choose OK, then click on the Close 
button to close the LaserJet 4L win¬ 
dow. 

0 Click on Close again to close the 
Printers window. 


STEP 2: 

If you still have a problem, try 
this: 

O In Windows 95, click on Start, then 
Run. 

0 In the Open box, type: 
regedit 

then choose OK 

0 In the Registry Editor, choose Edit, 
then choose Find. 

©Type: 

bandinmemory 

(all one word) then click on 
Find Next. 

After a search of the Registry, 
you’ll find that the Registry Editor 
has opened a Printing folder which 
is a sub-folder of the Publisher 
folder. 

0 Double-click on BANDINMEMORY, 
and in the Value Data box in the 
resulting Edit String dialog box, 
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change the value from 0 to 1. 
Choose OK, then close the Registry 
Editor. 

Note: If you had the HP 4L 
printer installed before Windows 95 
came along, delete the old driver 
supplied with the printer, and install 
the Windows 95 driver supplied 
from disk or CD-ROM, using the 
Add Printer command in the Print¬ 
ers group. 

I hope this helps others who are 
also frustrated with their printer 
under Windows 95. Keep up the 
good work with your very interest¬ 
ing magazine. 

Geoff Bowen, 
Shepparton, Vic. 

Editors’ Note 

Only edit the Registry of 
Windows 95 as a very last resort. 

By the way, Communique 
members outside Sydney have 
access to 1-800 product support 
phone numbers. See page 54 for 
details. 



WORD 6.0 - CONVERTING A 
WORDART OBJECT 

I was delighted to see Lester Cun¬ 
ningham’s tip in the October ’95 
Communique about using Unlink 
Fields to allow you to edit ClipArt. 

It was something that had been a 
source of frustration for me as well. 
Now I’ve found another command 
which I think is even better than 
Unlink Fields for this purpose: 
DrawDisassemblePicture 

It’s a non-standard button on the 
Drawing Toolbar, so it can be easily 
added using the Customize Toolbar 
option. By clicking on this button 
after inserting a ClipArt picture, the 
picture is unlinked from the ClipArt 
Gallery, then also taken out of the 
picture object so that it’s just sitting 
in the document I find this allows for 
more interesting effects (sending the 
picture behind the text and so on). 


A further click on the Ungroup 
button (one of the standard buttons 
on the Drawing Toolbar) will break 
most pictures down into their indi¬ 
vidual objects, allowing for more 
intricate editing. 

It’s interesting to have a look 
through that Customize dialog box 
as there are so many additional 
commands in there waiting to be 
discovered. The Disassemble Pic¬ 
ture and Unlink Fields commands 
work well in converting WordArt to 
a drawing as long as there are no 
‘O’s, ‘As, ‘R’s.. .or any letter with an 
enclosed space. It colours all the 
enclosed space in! 

Jenny Bridge, 
Bondi Junction, NSW. 

Editors’ Note 

To create a toolbar button 
with the DrawDisassemblePic¬ 
ture command attached to it, 
carry out the following steps: 

O Make sure that the toolbar you 
want to assign the button to is 
visible. (In this case, it’s likely to 
be the Drawing Toolbar.) 

Q From the Tools menu choose Cus¬ 
tomize. 

0 Select the Toolbars tab. 

0 In the Categories list choose AU 
Commands. 

0 Scroll through the Commands list 
until you find the DrawDisas¬ 
semblePicture option. 

You can see it in the dialog 
box shown here: 



0 Click on this option and drag it 
to the Drawing Toolbar. A button 
appears with the command 
attached. 

0 Choose Close to close the 
Customize dialog box. 



Jenny Bridge. ..on a roll discovering new tips 



EXCEL 5.0 - 

CHECKING DEPENDENT CELLS 

I’ve recently upgraded to Excel 5.0 
and although I’ve marvelled at the 
improvements, I had thought I’d lost 
one of my most-used tools on my 
Apple Macintosh. 

In Excel 5.0 double-clicking a 
cell gives me the ability to edit 
directly in the cell. Whilst this is 
extremely useful, double-clicking a 
cell in version 4.0 selects all the cells 
that its value is directly dependent 
upon. This is marvellous for check¬ 
ing or auditing spreadsheets that 
use complex formulae or multiple 
sheets. Tve found that by deselect¬ 
ing the ‘Edit directly in cell’ setting 
in Tools Options, the version 4.0 
function of the double-click returns. 

In the hope of picking up a free 
T-shirt, I would like to share this Hot 
Tip with others that used to use the 
double-click as I did. 

Peter Jordan, 
Bibra Lake, WA. 

Editors’ Note 

The alternative, Peter, is to 
display the Auditing Toolbar. You 
can then have the best of both 
worlds because there are buttons 
that allow you to trace both prece¬ 
dents and dependents. 






















Speeding 
your way 
to 


Cut your way through Microsoft’s Voice Routing unit 
(VRU) to get help in a jiffy. Here are some tips and 
tricks for calling Microsoft Product Support - this 
info can get you through to helping hands faster 
than ever! 

• Firstly, dial the Microsoft Product Support 
phone number appropriate to the support you . 
require, either Priority Support or Standard Sup¬ 
port (see the directory on page 54). 

• Once you hear the beginning of the “Welcome to 
Microsoft Product Support...” message, simply 
dial “9” on your phone. This tells the VRU 
whether you are calling from a tone or pulse 
phone. 

• Next, dial in your Communique number fol¬ 
lowed by a “#” and your PIN. (If you do not have 
your numbers handy, simply wait and dial noth¬ 
ing and you will be transferred directly to a Sup¬ 
port Sales Representative who will be able to 
help you.) 

• Then dial the Service Code for the product you 
require support on (see the table at right for a 
list of Service Codes). 

If you have the appropriate support credits avail¬ 
able you will be automatically connected to the next 
available product support analyst. Should you not 
have the appropriate credits available, the system 
will detect this and transfer you to a Support Sales 
Representative who will be able to sell you the 
appropriate Priority Support. Remember, buying 
“packs” of support saves you money! 

NOTE: For desktop products both installation 
and the diagnosis of bugs are free! 

Extra Up! 

If you have a telephone with programmable but¬ 
tons, you can set up the complete speed dial 
sequences for each of the products you require sup¬ 
port on. The sequence will be: <9> <Communique 
number> <#> <PIN> <Service code> 

So when you dial the appropriate number for 
support, wait for the welcoming message to begin 
and just press the pre-programmed button - you’ll 
bypass all the voice prompting and go to the next 
available support analyst! 




Code 

Product 


101 

Word 


102 

Excel 


103 

Office 


104 

Access 


105 

PowerPoint 


106 

Publisher 


107 

Project 


108 

Mail Client products 


109 

Microsoft Home, Works, 
and all multimedia titles 


201 

Microsoft Windows 


202 

Windows for Workgroups 


203 

MS-DOS 


204 

Windows NT Workstation 


205 

All hardware including 
mouse, joystick, keyboard etc. 


206 

Windows 95 


Code 

Professional Product 


301 

Basic, Visual Basic 


302 

Fox Products 


303 

Microsoft SDKs and APIs 


304 

Visual C++ 

and other languages 


401 

SQL Server 


402 

Windows NT Server, 

LAN Manager 


403 

Mail Server and Gateways 


404 

SNA Server 


405 

System Management Server 



45 













COAMJNIQUE 


Offer 


of the month 



The Kodak Digital Camera 40 provides a 758 x 504 pixel 
image resolution, using 24-bit colour. Its exposure control 
helps you to get better pictures in tricky lighting situa¬ 
tions, and its lithium batteries allow you to capture up to 
800 of them (so you’ll spend more time taking snaps and 
less time charging batteries). 

Included with the camera is a serial cable for Windows 
and Macintosh, a serial adaptor for Windows, four AA 
lithium batteries, a user’s guide, a power adaptor, and 
Photo Enhancer camera application software, which has 
adjustable image compression and makes it easy to down¬ 
load your pictures to your PC or Macintosh. 

The Kodak Digital Camera 40 has a focus-free lens, 
automatic programmed exposure and automatic override 
(+/-1 f-stop), a shutter speed range of I /30 to 1/175 sec¬ 
ond, an aperture range of f/2.8 to f/16, a built-in flash with 
a 2.2 metre range, four AA lithium batteries and it has a 
built-in standard tripod mount 


Give your colour images the fast track into your PC or Mac, and cut out 
the scanning process, with a digital camera. 

The Kodak Digital Camera 40 allows you to take great pictures at 
either high or snapshot resolution (depending on what you want) and 
store them until you are ready to download to your system. And you 
don’t have to be a genius to do it! 

This little digital camera is easy to use and will capture up to 48 
24-bit digital colour images in one go at standard compression 
(or up to 99 images at high compression). 

Perfect for work-related applications such as property listings, ID 
cards, presentations and image databases, the Kodak Digital Camera 40 
is also a great excuse to store snapshots and pics of important family 
occasions where they cannot fade. 


Cool offer 


snap 


Digital in a 


Kodak is offering Communique members 
a discount of 13% on the Kodak Digital 
Camera 40. Normally sold for $1450, 
members will pay only $ 1250. Offer valid 
until March 31, 1996. 

For more information contact __ 
Kodak Australasia on 1-800 673 452. H 















Our connections give you 


more benefits 


Sports fans and 



~ rejoice! The 
original program for tip¬ 
sters, Footy Tipping Soft¬ 
ware, is here again! 

Save yourself time 
and get back into the 
spirit of the footy season! 

Footy Tipping Software 
takes the hassle and drudgery out of running your social and work¬ 
place competitions. 

All geared up for the 1996 season, this year’s version of Footy 
Tipping Software can be used by single users or an unlimited num¬ 
ber of users on a network (previously offered to members for sin¬ 
gle use only). And it’s been so popular with AFL and Rugby League 
devotees, that it is now also available in an NBL basketball version 
as well! 

Communique members can grab Footy Tipping Software for a 
great discount of 33%. Usually $76, members pay only $50. 

Offer valid until April 30,1996. 

(03) 9558 8588 or fax them 


jIl If your business is tc 

you’ll know how hard it 
^ can be to keep track of 
staff movements. Knowing who’s in 
and who’s out can become a career 
in itself, but if you want some help - 
here it is! 

Who’s In is a great program espe- j 
dally designed to help staff that may : 
be spread out between offices or 
flbors. Sure and simple, it allows 
everyone on a network to keep track of who’s in the office - just 
like an in/out board only more accessible. 

Who’s In is available for $296 (plus $6 for postage and handling), 
with Communique members receiving as a special bonus a free 
copy of Postcode Express (RRP $79.96). Postcode Express is 
another handy program that is similar to a spell checker, automati¬ 
cally looking up and correcting postcodes! 

Offer valid until April 30,1996. 

»n Software 





a. Getting 

away from 
^ it all is easi¬ 
er than ever now 
that you can check 
out all the accom¬ 
modation on offer 

with this fantastic 



Getaway to Australia 2.0 is great for anyone who 
hasn’t got a lot of time to spend searching for the ideal 
place to stay. It’s a new database containing a variety of 
types of accommodation, 24-bit fractal photos and ‘fun’ 
maps of each region. Getaway to Australia also contains 
details of festivals and attractions, and it allows you to 
search on various features of accommodation and add 
your own notes too! 

Currently available for NSW and Queensland, 
versions for other states will be on the way later this 
year. Communique members can purchase either state 
version of Getaway to Australia for just $30, instead of 
the usual $45 - that’s a discount of 33%. Please add $5 
for postage and handling (or $7.50 for both versions). 
Offer valid until April 30,1996. 


Is it Windows 95-able? 

The Windows 95 icon denotes products 
that are specifically designed to take 
advantage of the Windows 95 architec¬ 
ture and features. Communique endeav¬ 
ours to ensure that all other products 
featured will run under Windows 95, 
unless otherwise stated. For further 
information, please check with the sup¬ 
pliers of the product 




offe 













































COAMJNIQUE 


Are you using the latest 
and best version of your 
software? 


More popcorn I 


anyone? 



Microsoft Cinemania 96 

^ Only one stop short of going to the movies - Microsoft 
” Cinemania 96 is the coolest title to have in any movie 

goer’s CD-ROM drive. 

Well-known for accuracy, the latest version of Cinemania has 
made use of over six prestigious film resources to bring you a 
comprehensive, not to mention fun, guide to movies and movie¬ 
making people. 

One of the best features of Cinemania 96 is the fact that you 
can keep updating your movie info! Movie news and monthly 
data updates can be accessed at the Microsoft Network, so you’ll 
always be able to keep up with the box office - just by down¬ 
loading the info you want. 


The sights and sounds you’ve come to expect from Cine¬ 
mania are still a main feature of the title, drawing sound, graph¬ 
ics and video clips from over 1000 films. All up, Cinemania 96 
relies on a heftier-than-ever library of 20,000 movie titles that you 
can browse and search, as well as use as a great aid at your local 
video store! 

Delve into the details of4000 actors, writers, directors and 
read the fascinating articles on topics including special effects. 
Most movie guides are useful, but none is this entertaining 
as well! 

Microsoft Cinemania 96 is available now. Commu¬ 
nique members can upgrade for $29. Non-members 


WINDOWS 95 

*art number 

relate to 3.5" disks 

unless otherwise shown as: CD-ROM S iiV e UD 

to $50 

Product 

Platform 

Number 

as* 

PrkB ade 

Communique 

Microsoft Windows 95 

Win 95 

050-031-950A 
050-052-950A • 

Any version of Windows 3.x 

$159 

$139 

Microsoft Access for Windows 95 
(CCP)~ 6 

Win 95 

077-054-004A 

Any version of Access for Windows 

$169 

$149 

Microsoft Access Developer’s 
Toolkit for Windows 95 

Win 95 

077-754-700A 
077-756-700A • 

Any previous version Access Developer’s Toolkit 

$599 

$549 

Microsoft Cinemania 96 

Win 95 

194-056-096A • 

1992 or later 

$39 

$29 

Microsoft Excel for Windows 95 
(CCP)' 2 

Win 95 

065-054-701A 

Any version of Excel for Windows 

$169 

$149 

Microsoft Money for Windows 95 

Win 95 

I05-054-400Z 
I05-056-400Z • 

Any version of Money for Windows 

$I5 A 

$I5 A 

Microsoft Office Value Pack 

Win 95 

528-00023 

Any version of Office for Windows, 
or one of its applications, or qualifying 
competitive products. 

$599“ 

$549“ 

Microsoft Office for Windows 95 
Professional Edition (CCP)~ 7 

Win 95 

Win 95 

269-054-70IZ 
269-056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$499 

$449 

Microsoft Office for Windows 95 
Standard Edition (CCP)' 7 

Win 95 

Win 95 

021-054-70 IZ 

021 -056-70IZ • 

Any version of Office for Windows 
or one of its applications 

$399 

$349 

Microsoft PowerPoint 
for Windows 95 (CCP)- 4 

Win 95 

079-054-701A 

Any version of PowerPoint for Windows 

$169 

$149 

Microsoft Project for Windows 95 
(CCP)' 5 

Win 95 

076-054-701A 

Any version of Project for Windows or MS-DOS 

$229 

$199 

Microsoft Publisher 
for Windows 95 (CCP) ’ 

Win 95 

164-054-30 IZ 

164-056-30IZ • 

Any version of Publisher for Windows 

$89 A 

$79 A 

Microsoft Schedule* 
for Windows 95 

Win 95 

06I-054-700A 

Schedule* 1.0 for Windows 

$99 

$79 

Microsoft Word for Windows 95 
(CCP)' 

Win 95 

059-054-70 IZ 

Any version of Word for Windows or MS-DOS 

$169 

$149 

Microsoft Works for Windows 95 
(CCP)- 3 

Win 95 

070-054-425AA 

Any version of Works for Windows or MS-DOS 

$69 A 

$59 A 

Microsoft Works for Windows 95 
& Bookshelf 95 (CCP) 3 

Win 95 

070-056-425AA 

Any version of Works for Windows or MS-DOS 

$99 A 

$79 a 


























Order Form ^ or ^ croso ^ Upgrade Products, 

Membership Subscriptions & Renewals 


Please PRINT your NAME AND ADDRESS details: 

Mr □ Mrs □ Ms d Miss □ Other_Surname_ 


Given Name 

Company (if applicable) 


Position 

Street Address 


Suburb 


Postcode 


Daytime Phone ( )_Evening Phone ( )_Fax ( ) _E-mail _ 

My COMMUNIQUE NUMBER leave out the zeros at the front of your membership number. 

□ Please indicate if the above is a new address. 

To ORDER Microsoft UPGRADE PRODUCTS: 

If you need help fining in the following details, please refer to the upgrade information tables at the back of your magazine. Be sure to check the product 
number is correct and the price you’re quoting is taken from, the ‘Communique price’ column. 


Product 

Media 

Part No. 

Price 

Quantity* 

Sub Total 


SI 

□□ 






□ 3.5* DISK 






□ CD ROM 





If you would like to order more than 3 upgrades please make a photocopy of this form. 

★ Only Communique members placing orders valued at more than $100 are exempt from postage & handling. 

* An individual Communique member is only entitled to upgrade one copy of each application installed on his/her computer at the discount price. 

My SIGNATURE verifies that I own a previous version of the 
product(s) which I am upgrading. Please note, only members or 
renewing members are not required to return original diskettes. 

Postage & Handling 

$ 9 . 95 * 

Total Upgrades 

$ 


Membership SUBSCRIPTONS: 

I wish to join: 

□ Communique for 2 years @ $90 and receive a free Home title for 

□ Windows® or □ Macintosh®, valued at up to $69, 

□ Communique for 1 year @ $49, 

□ Communique Care for 1 year @ $99, $_ 

OR: 

Membership RENEWALS: 

I wish to renew my Communique membership: 

□ Communique for 2 years @ $90, □ Communique for 1 year @ $49, □ Communique Care for 1 year @ $99, $ 


OR: 

Membership UPGRADES: 

□ I wish to upgrade my current $40 membership to Communique Care; my $59 payment is enclosed. 

AND: 

COMMUNIQUE POWERBASE CD-ROM: 

□ I wish to purchase Communique PowerBase CD-ROM @ $30 plus $9.95 handling and postage; 
my $39.95 payment is enclosed. 

PAYMENT Details: 

I would like to pay by O Bankcard □ Visa -LJ Mastercard D Amex 

,£) Diners Club □ Cheque □ Money Order 

Credit Card Number: 


$ 


$ 


Total Amount 
$ 


ttt 


TTTTTT 


Cardholder’s Name:. 


.Cardholder's Signature: 


Please SEND, FAX or CALL your ORDER through to: 

Reply Paid 263, Microsoft Pty Ltd, PO Box 200 North Ryde NSW 2113 (no stamp required) 

Ph: (02) 870 2111, or 1-800 257 253 (if you’re outside Sydney). Fax: (02) 870 2285 

Please allow 4 weeks for delivery of your order; and/or your Communique membership card. Membership available in Australia only. 
This offer may not be used in conjunction with any other offer from Microsoft 

THANK YOU FOR YOUR ORDER 



















































COMMUNIQUE 

is Microsoft’s customer program. It offers valuable 
time-savers, information, discounts and help to make your life 
easier and assist you in getting more out of 
computing - it’s our way of making sure you 
get the best that Microsoft has to offer. 


<1TIMESAVERS 

Six issues every year of the Tips & Techniques supplement for either 
Windows or Macintosh. This free publication is crammed with hints, 
short cuts, tutorials and program information to help you get more 
out of your software. 

Free use of the HotFax service to get up-to-date information on all 
Microsoft products - exclusive to Communique members. 

Access to Communique Technical News (CTN) via HotFax. Compiled 
at our Seattle headquarters to bring you the latest and hottest news 
and tips from developers and other techo experts. 

Free access to Microsoft Connect - our bulletin board which you 
access via a modem for self-help on all Microsoft products. 

A special member price of $30 (plus postage & handling), instead 
of $45, for the new Communique PowerBase CD-ROM, a self help 
reference full of technical tips. 

Microsoft TechNet is a reference guide designed for technical 
professionals and it’s the leading resource for fast, complete answers 
to the toughest problems on the Microsoft desktop and system 
products. As a Communique member your year’s TechNet subscription is 
only $395, (plus postage & handling) - or you can buy a single issue of 
TechNet for $40 (plus postage & handling) instead of the normal non 
member price of $60. 

The Microsoft Developer Network (MSDN), a membership 
program for the serious software developer or corporate 
development group: 

Level I entitles you to a quarterly Development Library on 
CD-ROM plus bi-monthly Developer Network News. Communique 
members pay only $395 (plus postage & handling) - a saving of 10%. 
Level 2 offers members all the benefits of Level 1 plus the latest 
releases of Microsoft Software Development Kits and Device 
Driver Kits. Communique members pay only $765 (plus postage 
& handling) - a saving of 15%. 

The new Level 3 delivers all the above plus the BackOffice Test 
Platform - a set of CD-ROMS providing BackOffice Server for 
testing and developing purposes. Communique members pay only 
$1,695 (plus postage & handling) instead of $1,795. 

INFORMATION 

II great monthly issues of Communique magazine (including 
the bumper holiday issue) with 56 pages packed with hints, 
features, news, interviews, letters, tips and user stories. 
Communique magazine binders protect Communique copies 
and Tips and Techniques. Easy access to your information. 
Binders cost only $15 each plus postage and handling. 

Self-help with 10% off all Microsoft Press® books at Dymocks, 

Uni Co-Op book shops and selected book resellers. 


If you want to read articles with a more technical bent than the 
magazine’s, Communique On-Line is for you. Log on and discover 
more complex hints and tips, as well as a forum to debate the 
technological issues of the moment. 

# DISCOUNTS 

Keep up to date with the latest software and receive exclusive 
discounts (up to $50) on Microsoft upgrades. 

Master your software with a 20% discount on training from Drake, 
Citidata, Citisoft and ACCS. 

Use Microsoft connections to receive exclusive discounts on other 
products such as hardware and software that complement our own. 
Offers are announced every month in Communique magazine. 
Receive an exclusive $ 100 discount on a subscription to Microsoft 
TechNet - an invaluable reference guide for technical professionals. 
Communique members enjoy exclusive discounts (up to 15%) on all 
three levels of the MSDN membership program. 

#HELP 

Communique members can call an exclusive 1-800 toll free number 
for help with your software problems. 

Standard Support comes free. It’s what you ask for if you’ve 
registered your software and you’re having problems installing - 
or you think you've encountered a product bug. 

Priority Support is what we’ll ask you to pay for but relax because 
Communique membership entitles you to great savings. Just get on 
the phone and get talking. We’ll try to solve your problem before 
putting down the receiver. 

Choose the support payment option of your choice; 

Support as you need it If you’re a Communique member you 
can buy Desktop Support at $25 per problem solved instead of 
the normal $35 for non-members. 

The convenience of pre-bought support If you’re using 
Desktop Support fairly regularly, save time and money by getting 
a Pack of 6 Support Calls. Communique members are entitled to 
great savings, paying only $130 (instead of the usual $210) for a 
Pack of 6 and only $240 (instead of $420) for a Pack of 12. 
Communique Care offers all the benefits of standard 
Communique membership plus five priority support calls for $99. 
Professional Support All Communique members have access to 
Professional Support at $100 per problem solved, instead of the 
normal $145 for non-members. Communique Care offers even 
greater savings at $85 per problem solved. 

Plus, your personalised membership card identifies you as a 
member of Microsoft Communique, and gives you access to your 
exclusive Communique benefits. 

For more information on the Communique Program and 
benefits call I -800 817 328 or in Sydney call (02) 870 2111. 



APPLICATIONS 

Part number 

relate to 3.5" disks unless otherwise shown as: CD-ROM S 3.VG U p 

to $50 

Product 

Platform 

Number 

5KL 

Upgrade 

Communique 

Microsoft Access 2.0 (CCP)~ 6 

Windows 

077-051-208A 

Access 1.0 or l.l 

$169 

$149 

Microsoft Access Developers 
Toolkit 2.0 

Windows 

077-751-200A 

Access Distribution Kit l.l 

$499 

$449 

Microsoft Bookshelf 95 

Windows 

086-052-023 • 

1991,92, 93,94 

$59 

$49 

Microsoft Creative Writer l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

265-056-I00Z • 

Creative Writer for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft Encarta 95 

Macintosh 

196-088-003A • 

1992 or later 

$79 

$69 

Microsoft Encarta 96 

Windows 

196-056-010A • 

1992 or later 

$59 

$49 

Microsoft Excel 5.0 (CCP) 2 

Windows 

Macintosh 

065-151-500A 
065-096-688A 

1.0-4.0 

$169 

$149 

Microsoft Fine Artist l.l 
disk to CD-ROM conversion 

Windows 

Macintosh 

266-056-I00Z • 

Fine Artist for Windows or Macintosh 
version 1.0 

$25 

$25 

Microsoft FoxPro 2.6 

Standard Edition 

MS-DOS 

215-895-020 

FoxPro 2.5 

$49 

$49 

Microsoft FoxPro 2.6 

Professional Edition 

MS-DOS 

Macintosh 

2151095-260A 
2I5I096-260A 

Any Standard Edition of FoxPro 

$499 

$499 

Microsoft FoxPro 2.5 Professional 
to 2.6 Professional for Macintosh 

Macintosh 

2151096-020 

FoxPro for Macintosh Professional 2.5 

$79 

$69 

Microsoft FoxPro 2.5 to 2.6 
Distribution Kit upgrade 

MS-DOS 

215-695-020 

FoxPro Distribution Kit 2.5 

$49 

$49 


Save up to $50 on upgrades 


APPLICATIONS 

’art numbers relate to 3.5" disks 

unless otherwise shown as: CD-ROM S 

ave up 

to $50 

Product 

Platform 

Number 

WrsTon 

Upgrade 

Communique 

Microsoft Mail 3.5 for 

PC Networks Server 

Windows 

068-695ZV350 

MS Mail Server version 2.1 - 3.2, Workgroup Post 
Office Upgrade (from WFW 3.x, Windows NT 3.x, 
and Windows 95), or a Competitive Server. 

$499 

$449 

Microsoft Money 3.0 

Windows 

105-051-300AA 

1.0-2.0 

$19 

$19 

Microsoft Mouse 

Intellipoint l.l Driver 

Windows 

135-099-389 

1.0- 10.0 

$14.75 

$14.75 

Microsoft Access 2.0 upgrade 
for Office for Windows (CCP) 7 

Windows 

077-051-208A 

Office for Windows 4.2 Standard Edition 

$169 

$149 

Microsoft Office 4.2 (CCP)' 7 

Windows 

Macintosh 

02I-0SI-462AAM 

02l-05l-463AA(' b > 

02I-096-425AA 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$399 

$349 

Microsoft Office Professional 4.3 
for Windows (CCP)~ 7 

Windows 

269-051-436AAM 
269-051 -437AA(~ b > 

Office 1.0 - 3.0, Word, Excel, PowerPoint or 

Access (see -a), or any version of Works (~b) 

$499 

$449 

Microsoft PowerPoint 4.0 (CCP)' 4 

Windows 

Macintosh 

079-05I-427A 
079-096-405A 

2.0 - 3.0 

$169 

$149 

Microsoft Project 4.0 (CCP)' 5 

Windows 

Macintosh 

076-051 -120A 
076-096-040A 

1.0-3.0 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

Ijc 

$89 

$79 

Microsoft Publisher for Windows 
Licence Pack" 

Windows 

1644050-200A MLP 

1.x 

$109 

$89 

Microsoft SQL Server 6.0 
forWindows NT 

Win NT 

228-075-600A • 

1 jc or 4.x 

$739 

$689 

Microsoft SQL Workstation 6.0 
forWindows NT 

Win NT 

228-875-600A • 

1 jc or 4.x 

$369 

$319 











































COAMJNIQUE 


APPLICATIONS 

Part numbers relate to 3.5" disks unless otherwise shown as: • CD-ROM S EV6 U p 

to $50 

Product 

Platform 

Part 

Verdon 

Upgrade 

Communique 

Microsoft Visual FoxPro 3.0 
Standard Edition 

Windows 

215-051 -130A 

215-052-I30A • 

FoxPro Standard 2.x 

$159 

$139 

Microsoft Visual FoxPro 3.0 
Professional Edition 

Windows 

2151051 -130A 
2I5I052-I30A • 

Any version of FoxPro 2.x 

$449 

$399 

Microsoft Windows NT 

Win. NT 

236-074-570A 

Windows NT version 3.5 

$79 

$69 

Workstation 3.51 

Win. NT 

236-074-351A 

Windows NT version 3.1 

$159 

$139 

Microsoft Word 6.0 for MS-DOS 

Windows 

034-095-600AA 

Word 1.0-5.5 for MS-DOS 

$169 

$149 

Microsoft Word 6.0 (CCP)' 

Windows 

Macintosh 

059-151-112AA 
034-196-I09AA 

Word 1.0 - 2.0 for Windows, 1.0 - 6.0 for MS-DOS 
Word 1.0 - 5.1 for Macintosh 

$169 

$149 

Microsoft Works 3.0 (CCP) 3 

Windows 

070-051 -303AA 
070-052-300A • 

Works for MS-DOS 1.0-3.0 

Works for Windows 2.0 

$69 

$49 

Microsoft Works 4.0 
for Macintosh (CCP)' 3 

Macintosh 

070-096-400AA 

Works for Mac 1.0-3.0 

$69 

$49 

Microsoft Works 4.0 
& Bookshelf 95 

Macintosh 

0701-088-400Z 

Works for Mac 1.0-3.0 

$99 

$79 

Microsoft Works 

Licence Pack** 

X-platform 

0704055-400A MLP 

Works for MS-DOS 1.0-3.0, 

Works for Windows 2.0 

Works for Mac 1.0-3.0, 

$59 

$49 

Microsoft Works 3.0 for MS-DOS 

MS-DOS 

070-295-300Z 

1.0-2.0 for MS-DOS 

$69 

$49 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


On products listed in the Communique upgrade pages. 

Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 for Windows. 

Compliance checking: requires previous version of Project. 

Compliance checking: requires any version of an Office application. 
Compliance checking: requires previous version of Publisher. 


Offer valid until March 31, 1996 
Licence Packs do not contain disks or documentation. 
Compliance checking: requires previous version of Excel. 
Compliance checking: requires previous version of PowerPoint. 
Compliance checking: requires previous version of Access. 
Compliance checking: requires an equivalent competitive product. 
Limited offer. 


LANGUAGES 

Part numbers relate 

to 3.5" disks unless otherwise shown as: • CD-ROM S 

ave up 

to $50 

Product 

Part 

From 

Prke ade 

Communique 

Fortran 5.1 

005-045-510A 

1.0 

$119 

$99 

Fortran Powerstation 4.0 

Standard Edition 

250-056-325A 

Any Fortran 

$449 

$399 

Fortran Powerstation 4.0 
Professional Edition 

250I056-325A 

Any Fortran 

$739 

$689 

Macro Assembler 6.1 

016-051-61IA 

1.0 

$129 

$109 

Visual Basic 1.0 for MS-DOS 
Professional Edition 

203-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$299 

$269 

Visual Basic 1.0 for MS-DOS 
Standard Edition 

046-095-I00A 

Quick Basic 1 .x, Basic PDS 1 .x-7.1 

$159 

$139 

Visual Basic 4.0 for Windows 95 
& Windows NT Std Edition 

046-051-400A 

Visual Basic for Windows 2.0, 3.0 Standard Edition 

$89 

$79 

Visual Basic 4.0 for Windows 95 
& Windows NT Pro Edition 

203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0 Professional Edition 

$149 

$129 


203-054-205A 
203-056-205A • 

Visual Basic for Windows 2.0, 3.0, 4.0 Standard Edition 

$449 

$419 

Visual Basic 4.0 for Windows 95 & 
Windows NT Enterprise Edition 

203I056-400A • 

Visual Basic for Windows 3.0, 4.0 Professional Edition 

$739 

$689 

Visual C++ 4.0 Subscription 

0482056-060A • 

Microsoft Visual C++ 1.x, 2.x 

$519 

$469 

Visual C++ 4.0 

0482156-060A • 

Any C/C++ Compiler 

$379 

$329 

Visual Test 

I63-056-400A 

Test 1.0-3.0 

$299 

$269 

Visual SourceSafe 

324-056-110A 

SourceSafe I.0-3.X or Delta 1.0 

$159 

$139 











































Are you using the latest 
and best version of your 

software? 


More power i 

added to the Works 


V Visual Basic 4.0 

Microsoft Works for Windows 95 

” Windows 95’s 32-bit operating system allows you to do 

some amazing things! Especially when you’re armed with the 
host of great new Windows 95 applications from Microsoft. 

Among the first is Microsoft Works for Windows 95, the 32- 
bit version of that favourite power package. If you’re using your 
computer to do powerful stuff at home or in the office then you 
should check out Microsoft Works for Windows 95. 

Works is a single integrated software program with the basic 
tools for wordprocessing, databases, spreadsheets, and even for 
using a modem. This 32-bit version shares many performance 
enhancements with Windows 95 to make your tasks easier and 
quicker. 



In fact, Works for Windows 
95 is focussed on tasks rather 
than tools, so it works a little differently from other more 
extensive programs. The Works Task Launcher will take the 
worry out of any task you have to do. Select the task you want 
to perform from the launcher and the TaskWizard will give you 
all the necessary steps to do it. Included will be almost 40 
TaskWizards for basic business, educational and home use, 
from managing sales contracts to time sheets. 

Works for Windows 95 is available now. 

If you have a previous version of Works for Windows or 
Works for MS-DOS you can upgrade to Works for 
Windows 95 for $69. Communique members can 
upgrade for the special low price of $59. 


Swap and Save up to $50 

product thanks to our competitive Trade-Ups. Simply find if your current product qualifies to be traded up and note the 
Then fill in the upgrade order form and send it with all of your original disks from your current product. It’s so very easy 

Microsoft 

price. 

Product 

Platform 

Part 

Number 

Version 

Upgrade 

i 

i 

|| 

Microsoft Excel 5.0 

Macintosh 

065-096-690A 

Upgrade from any competitive spreadsheet 
with an RRP greater than $400. 

$169 

$149 

Microsoft Office 4.2 

Macintosh 

021-096-420AA 

Upgrade from any competitive word-processing, 
business graphics, spreadsheet package with an RRP 
greater than $400, or any version of ClarisWorks. 

$399 

$349 

Microsoft PowerPoint 4.0 

Macintosh 

079-096-400A 

Upgrade from any business graphics package 
with RRP greater than $400. 

$169 

$149 

Microsoft Project 4.0 

Macintosh 

076-096-400A 

Upgrade from any competitive project management 
package with an RRP greater than $400. 

$229 

$199 

Microsoft Publisher 2.0 

Windows 

164-051-200Z 

Upgrade from any competitive desktop publishing 
package with an RRP greater than $ 100. 

$89 

$79 

Microsoft Word 6.0 

Macintosh 

MS-DOS 

034-196-110AA 
034-095-600AA 

Upgrade from any competitive word-processing 
package with an RRP greater than $400. 

$169 

$149 

Microsoft Works 4.0 

Macintosh 

070-096-400AA 

Upgrade from any competitive Macintosh integrated 
package with an RRP greater than $100. 

$69 

$59 

Microsoft Access (CCP)~ 8 

Win 95 

077-054-004A 

Upgrade from any database package. 

$169* 

$149 

Microsoft Excel (CCP)- 8 

Win 95 

065-054-701A 

Upgrade from any spreadsheet package. 

$ 169 A 

$149 

Microsoft Office 

Professional Edition (CCP)- 8 

Win 95 

269-054-70IZ 
269-056-701Z • 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$499* 

$449 

Microsoft Office 

Standard Edition (CCP)~ 8 

Win 95 

021-054-70 IZ 

021-056-70 IZ* 

Upgrade from any spreadsheet, word-processor, 
database or business graphics package. 

$399* 

$349 

Microsoft PowerPoint (CCP)- 8 

Win 95 

079-054-701A 

Upgrade from any business graphics package. 

$169* 

$149 

Microsoft Project (CCP) 8 

Win 95 

076-054-701A 

Upgrade from any project management package. 

$229* 

$199 

Microsoft Word (CCP)' 8 

Win 95 

059-054-70 IZ 

Upgrade from any word-processing package. 

$169* 

$149 

Microsoft Works (CCP)- 8 

Win 95 

070-054-425AA 

Upgrade from any integrated package. 

$69 

$49 


SI 


































You bet your life it is, especially when your computer and modem are business tools. 


Because, the longer you're using the phone line to download information or send faxes 


(particularly interstate or overseas), the bigger your phone bill will be. However, speed is not the only 


consideration. Your modem must be easy to set up and use, it should work first time out of the 


box and be able to take advantage of new technology or software advances as they happen. 




Is Speed Really Important 
when you Buy a Modem? 


IS In addition, it should come with ongoing professional technical support. In short, your 


modem is your doorway to a new world of communications, but is only one part of the 


solution. You need a partner on the journey who is there for the long haul. Netcomm is the m 




Australian specialist in remote communications. We don't just sell modems, we provide you with everything 


you need to enter 


Want to know more? Phone toll free 1800 269 950 


this new world. 



So, if you have any questions about choosing a modem, the Netcomm Hotline is there to help, 

and when you choose a NetComm modem, our service doesn't stop when you leave the store. 




K 


Netcomm Limited - P0 Box 379 North Ryde, NSW 2113 Australia. Telephone (+612) 888 5533. Facsimile (+612) 878 7404. 
Australia-wide Toll Free Customer Support - 1800 642 067. Email support@netcomm.com.au Web Page http://www.netcomm.com.au 
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OCMAUNIQUE 


DIRECTORY 


MICROSOFT 
SERVICES SALES 
INFORMATION 
CENTRE 


The following numbers are for 
Communique members only. 
Others can call (02) 870 2100. 
9.00am - 5.00pm (EST) 
Call (02) 870 2111 
Or for those outside 
Sydney 1-800 257 253 
The Sales Information Centre 
provides pre-sales product 
information, upgrade order 
services, and answers 
Communique enquiries and 
general enquiries. 


PRODUCT SUPPORT 


Product Support Services 
provides post-sales technical help 
in two categories. Please have 
your Communique number and 
PIN ready when you call. 

STANDARD SUPPORT 
- NO CHARGE 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2113 
(Sydney area) 
or 1-800 817 328 
(outside Sydney) 

If you have trouble installing 
Microsoft software (this does not 
apply to Business Systems prod¬ 
ucts), or if you believe you’ve 
encountered a fault, then Standard 
Support is what you need. As a 
Communique member, you get 
direct access to our Support 
Analysts, who will do their best to 
solve your problem. This service 
is free of charge (except for the 
cost of the call). 

The info on these pages 
changes each month. If you 
can’t find something please 
check your back issues. 


PRIORITY SUPPORT 
8.00am - 8.00pm 
Monday - Friday (EST) 
Call (02) 870 2133 
(Sydney area) 
or 1-800 808 532 
(outside Sydney) 

If you would like assistance with 
how to use specific features of 
Microsoft software, then Priority 
Support can help. As a 
Communique member, you get 
priority access to our Support 
Analysts, who will do their best to 
assist you. This service is charge¬ 
able. Rates vary according to your 
Communique membership level 
and the category of the product 
for which you want help (see the 
description of Desktop and 
Professional products categories 
below). You must possess a valid 
Priority Support contract before a 
Support Analyst can handle your 
problem. 

DESKTOP & PROFES¬ 
SIONAL SUPPORT 

Which support is right for you? 
Microsoft products attract 
different support charges depend¬ 
ing on their category. 

The Desktop category includes 
all applications, non-server operat¬ 
ing systems, and hardware - 
products typically used by individu¬ 
als for their own purposes. 
Desktop products include Word, 
Excel, Office, PowerPoint, 
Publisher, Project, Access, all Mail 
client products, all Home products 
(including Works, Money, Kids, 
Flight Simulator, all Multimedia 
titles, and all games), Windows, 
Windows for Workgroups, MS- 
DOS, the non-server components 
of all versions of Windows NT, 
and all hardware products (includ¬ 
ing the Microsoft Mouse and 
Windows Sound System). 


The Professional category 
includes all software development 
tools, networking, and systems 
products - products typically used 
by application developers and/or 
computing professionals to create 
software solutions. Professional 
products include all programming 
languages, all Microsoft SDKs and 
APIs, all other development tools 
(including Delta and the Microsoft 
Source Profiler), all Fox products 
(including FoxPro and FoxBase), 
SQL Server, Lan Manager, all non¬ 
client Messaging products, all 
Gateways, and the server compo¬ 
nents of Windows NT Advanced 
Server/Windows NT Server. 
CONNECT 
BULLETIN BOARD 

Call 24 hours, 7 days a 
week (02) 878 5200. 
Microsoft’s self-help bulletin 
board, covers the range of 
Microsoft Desktop and 
Professional products, and lets you 
browse at leisure and download 
over a modem the information 
you need as you need it This 
service is free of charge (except 
for the cost of the call). 


MICROSOFT 

TECHNET 


Microsoft TechNet is designed 
for technical professionals who 
support and train users, adminis¬ 
ter databases or networks, 
integrate products and platforms, 
or evaluate and specify new 
products and solutions. Microsoft 
TechNet is the leading resource 
for fast, complete answers to 
technical questions on Microsoft 
desktop and system products. 
Updated monthly on CD-ROM, it 
provides the most complete 
collection of technical information 
on Microsoft products anywhere. 


Special subscription discounts are 
available to Communique Care 
and Communique Pro members. 

For more details phone: 

(02) 870 2111 or 1-800 257 253 
outside Sydney. 


TRAINING 


Microsoft Institute of 
Advanced Software 
Technology 

Hands-on technical courses to 
help programmers take full 
advantage of the latest Microsoft 
systems software. 

9.00am - 5.00pm EST. Telephone 
(02) 870 2250 or fax (02) 870 2255. 
Microsoft Solution 
Providers Authorized 
Technical Education 
Centers 

♦ AlphaWest Pty Ltd - Perth (09) 

481 4140 ♦ Aspect Computing - 
Sydney (02) 9957 3188 Melbourne 
(03) 9818 0604 Adelaide (08) 379 
0466 Canberra (06) 247 7677 

♦ Auldhouse Computer Services - 
Chatswood (02) 415 3955 
Melbourne (03) 9804 5648 Brisbane 
I -800 067 799 ♦ Citidata - Sydney 
(02) 906 1935 ♦ Com Tech Com¬ 
munications Pty Ltd - Sydney (02) 

317 3119 Melbourne (03) 9696 0770 
Brisbane (07) 3221 2444 Perth (09) 
322 5605 Adelaide (08) 271 8600 
Canberra (06) 257 7695 

♦ Datamatic - Sydney I -800 027 
203 North Adelaide (08) 239 1113 

♦ Digital Learning Services - Sydney 
(02) 223 4860 Melbourne (03) 9275 
3333 ♦ Dialog Pty Ltd - Brisbane 
(07) 3368 2011+ Educom - 
Melbourne (03) 9670 0388 Sydney 
(02) 9957 1633 ♦ Hunter Institute 
of Technology - Newcasde (049) 237 
404 ♦ Imageword - Canberra (06) 
257 5045 ♦ InfoMat - Melbourne 
(03) 9888 6399 ♦ The Training 
Group of Newcastle - Newcastle 
(049) 672 777 ♦ The Quill Consult¬ 
ancy - Hobart (002) 238 277 










DIRECTORY 


Microsoft Authorized 
Apple Macintosh 
Training Centers 

♦ Apple Centre - Alice Springs 
(089) 529 300 Apple Centre - 
Darwin (089) 430 649 ♦ Random 
Access WA - Perth (09) 278 1000 

♦ Choice Systems - North Sydney 
(02) 9957 4314 ♦ CPM&S Group - 
Norwood (08) 362 4949 ♦ Forrest 
Training - Sydney (02) 262 2284 

4 Logical Solutions Training Centre 

- Sydney (02) 367 8505 Deakin (06) 
283 3244 South Melbourne (03) 
9696 5608 Spring Hill (07) 3832 
3999 ♦ The Quill Consultancy - 
Hobart (002) 238 277 4- The 
Training Group NSW - Waratah 
(049) 672 777 

Microsoft Solution 
Providers Authorized 
Training Centers 
ACT - ♦ Citidata - Deakin (06) 
285 3902 ♦ Drake Training - 
Canberra (06) 249 7366 ♦ Fern- 
tree Computers - Canberra (06) 

248 8488 4 ImageWord - Campbell 
(06) 257 5045 ♦ MTE - Canberra 
(06) 247 6333 ♦ Wizard Computer 
Training - Canberra (06) 275 0730 
NSW - ♦ ACCS Australian Centre 
for Computer Science - North 
Sydney (02) 9957 4244 ♦ Applied 
Functional Training - St Leonards 
(02) 9906 3773 ♦ Aspect 
Computing - North Sydney 
(02) 9957 3188 4 Bolstler Fahey - 
Sydney (02) 264 2203 ♦ Citidata - 
St Leonards (02) 9906 1935 
4 Drake Training - Sydney (02) 

262 3900 North Sydney (02) 

9929 0767 Parramatta (02) 891 1022 
Newcastle (049) 29 4755 4 Educom 

- North Sydney (02) 9957 5833 

4 Femtree Computers - Sydney (02) 
9931 1600 4 Forrest Training - 
Sydney (02) 262 2284 4 ICOM 
Solutions - Sydney (02) 261 2499 
Parramatta (02) 891 4277 
4 Integrated Business - Sydney (02) 
233 4000 Caringbah (02) 526 2455 
4 InTouch Consultancy - Campbell- 


town (046) 250 986 4 MTE - 
Sydney (02) 261 5555 Parramatta 
(02) 891 3344 4 Network Logic - 
Sydney (02) 233 7500 4 Poliak 
Partners - Sydney 1-800 227 440 
Parramatta (02) 687 1977 4 The 
Training Group - Newcastle (049) 

67 2777 4 Training and Support- 
North Sydney (02) 9956 6366 
Parramatta (02) 893 9000 
SA - 4 Aspect Computing - 
Adelaide (08) 379 0466 4 CitiSoft - 
Parkside (08) 373 5000 
4 Computer Management Centre - 
Adelaide (08) 223 0600 4 CPM&S 
Group - Norwood (08) 362 4949 
4 Drake Training - Adelaide (08) 

212 2525 4 Ferntree Computers - 
Eastwood (08) 373 0454 4 MTE - 
Adelaide (08) 231 3048 4 Poliak 
Partners - Adelaide (08) 231 0662 
4 Protech - Adelaide (08) 231 4066 
4 The Learning Laboratory - Kent 
Town (08) 362 4211 
Qld - 4 ACE Training - Brisbane 
(07) 3236 2434 4 Drake Training - 
Brisbane (07) 3229 3827 4 Ferntree 
Computers - Milton (07) 3236 1114 
4 Insight Training - Spring Hill (07) 
3839 8244 4 MTE - Brisbane (07) 
3221 3611 4 Technisyst - Brisbane 
(07)3229 3150 

Vic - 4 Business Resolutions - 
Melbourne (03) 9650 4644 
4 Computelec Australia - Seaford 
(03) 9786 7177 4 Drake Training - 
Melbourne (03) 9245 0444 
4 Educom - Melbourne (03) 9670 
0388 4 Ferntree Computers - 
Melbourne (03) 9622 8000 
4 Franklin Collins - Melbourne (03) 
9600 1577 4 Infomat Australia - 
Canterbury (03) 9888 6399 4 MTE 
Melbourne - (03) 9629 5811 4 Ong 
Training - Melbourne (03) 9529 
8522 4 Poliak Partners - Melbourne 
(03) 9629 2977 4 Reflex Computer 
Services - Hawthorn (03) 9810 4545 
4 Technisearch Ltd - Melbourne 
(03) 9660 5100 

WA - 4 AlphaWest Pty Ltd - West 
Perth (09) 481 4140 4 Australian 
Training Institutes - West Perth (09) 


322 6150 4 Drake Training - Perth 
(09)321 2600 4 Femtree 
Computers - West Perth (09) 322 
2730 4 MTE - Perth (09) 324 1142 
Tas - 4 NDA Computing - Hobart 
(002) 242 660 Launceston (003) 344 
910 4 The Quill Consultancy - 
Hobart (002) 238 277 


AUTHORISED 
SUPPORT CENTRES 


Microsoft Authorised Support 
Centres offer a range of support 
services, including on-site support, 
help desk services and mission- 
critical support for all phases of 
planning, implementing and 
maintaining a client-server system. 
4 AT&T Global Information 
Solutions 1-800 678 666 4 Digital 
Equipment Corporation - (02) 561 
5999 or outside Sydney 1-800-657 
542 4 Wang Australia - 13 2666 


MICROSOFT 

DEVELOPER 

NETWORK 


The Microsoft Developer 
Network is a membership pro¬ 
gram that delivers complete, up- 
to-date information on Microsoft 
development technology. The 
Development Library, a quarterly 
CD, is the official vehicle for all 
the technical information neces¬ 
sary to program for Windows. 
The Development Platform is 
Microsoft’s distribution mecha¬ 
nism for software development 
kits and device driver kits. 
Microsoft Developer Network 
Subscribers can have exclusive 
access to a support package for 
developer products at special 
discounts. Special discounts on 
membership are available to 
Communique Care and 
Communique Pro members. 

For more details phone: 

(02) 870 2111 or 1-800 257 253 
outside Sydney. 


MICROSOFT 

CONSULTING 

SERVICES 


MCS provides high-level 
information technology consulting 
services to large businesses and 
corporations. 

Chris Fagan MCS Practice 
Manager - Australia: 

Telephone (02) 870 2200 or fox 
(02) 805 1108. 

NSW - Hugh Jones MCS Branch 
Manager: 

Telephone (02) 870 2200 or fax 
(02)805 1108. 

ACT - Maneesh Sarvia MCS 
Branch Manager: 

Telephone (06) 273 2292 or fax 
(06) 273 2298 

VIC - Chris Worth MCS Branch 
Manager: 

Telephone (03) 9286 3200 or fax 
(03) 9286 3232 
WA-Gerard O'Neill MCS 
Branch Manager: 

Telephone (09) 420 8400 or fax 
(09) 420 8420 
QLD - Peter Kincade MCS 
Branch Manager: 

Telephone (07) 3218 7000 or fax 
(07) 3218 7099. 


HotFax 


Communique members can dial 
(02) 611 4545 from Sydney, 

(03) 9414 5280 from Melbourne 
or 1-800 065 630 from anywhere 
else in Australia to receive addi¬ 
tional fact sheets on new products 
listed in Inside Info. 


If any details listed here are 
incorrect, please write to: 
Communique Magazine 
94-96 Pacific Highway, 

St Leonards, NSW 2066 
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Last year we came up 
competition that asked Communique members to send in 
their ideas for useful software agents. If you recall, a soft¬ 
ware agent is an intelligent piece of software that runs in 
the background of your computer and strives to keep your 
day-to-day existence free from info overload by checking 
your e-mail before it’s delivered to you. Very useful indeed! 

The winner of the Communique Agents Anonymous 
Competition was a secretive Communique member 
known to us here only as Holly Esq (which may explain 
his first suggestion - see below). Mr Holly came up with 
three unique software agents that were so good that he’s 
now the proud owner of the fashion statement of the ’90s, 
a Communique T-shirt. 


The winning agents were: 


Agent name: 007 
Description: Secret Agent 

Action: Destroys some incoming messages. We are 

unable to disclose exactly which incoming 
messages at this stage. 

Agent name: Enzyme 

Description: Cleaning Agent 

Action: Destroys dirty messages, incoming and 


outgoing. 

Agent name: Actors’ Agent 

Description: Doesn’t deal with any messages 

Action: None. 


T-shirt for top reporter 


This month we’d like to invite you to write a fictitious 
newspaper report (no more than 200 words) using the 
clues to this month’s crossword as parts of your sen¬ 
tences. So, for instance, you’d write: 

Meat Shelf Traps Three 

Three people are in hospital tonight following a dra¬ 
matic accident in St Leonards, Sydney. “I was horrified,” 
said one eyewitness. “I was walking by the butcher’s when 
suddenly the meat shelf collapsed." 

Note, the italicised sentence is a clue from the 
February crossword. We’ll print the winner of a Commu¬ 
nique T-shirt in our May issue. Send your entry by March 
20,1996, to the “March Back Page Competition”, Commu¬ 
nique Magazine, P.O. Box 222, St Leonards, NSW 2065, or 
you can e-mail your entry to “cmcued@msn.com”. 


Communique Crossword Competition No. 10 

Welcome to the March Communique Crossword which is, as usual, full of clues 
that contain either a synonym and a word play or two synonyms, while some are 
pure teasers. We’ll draw a winner on Friday, March 29, so be sure to have your 
entries to us by then (one entry per person - photocopies are acceptable). 

The lucky winner will receive a copy of Microsoft’s Cinemania 96 for Windows 95. 
Send your completed entry to “March Communique Crossword Competition”, 



I. Helpful instrument gives lad(y) a 
break to run wild. [7,8] 

9. Cooks left lid off - growth formed 
from all kinds of encounters in the 
air. [5, 2, 6] 

10. A good brew, yarn, rag and cereal 
— that’s all in store! [7] 

11. A giant wave wouldn’t be found on 
K2 at Christmas, surely? [7] 

14. Constant boo amazed the solo 
music-maker. [4] 

15. The earliest proper Information 
Technology I have. [9] 

18. He’s said to be a high flyer, 
but ordinary. [5] 

19. He’s said to carry about for sale an 
organ appendage. [5] 

21. Smile now — be transformed 
by feminism! [6, 3] 

23. A yarn online deteriorated when 
love was lost [5] 

24. Keep shaking the railway truck. [5] 

26. Transmitted perfume to 
the audience. [4] 

27. But no nut was prepared to relax 
formality! [8] 

29. Enjoy what’s left inside, but share 
equally you two! [5] 

30. Learner poet came to you ecstatic 
over a new feature in Office 95. 
[4-8] 

1. Adding constant commotion, 
grownups go to online tech info 
source. [9] 

2. A great fuss after it was ripped by a 
wild wind. [7] 


3. With lines from the centrespread! 

[ 6 ] 

4. To fly, far-flung, high in the air. [5] 

5. Mixing with single cattle of great 
social distinction (and to general 
applause). [5] 

6. That old lady will talk back! [3] 

7. Part of the opera you left after the 
solo song of the statistician. [9] 

8. Magically viewed right into the 
Web site for developers only. [3-4] 

12. Arithmetical problem for several in 
the audience. [3] 

13. Riot dispersed by a piece of music. 

W 

15. Leaves as security a few easily-led 
nonentities. [5] 

16. The prisoner is to reveal IT name! 

[ 6 ] 

17. Dizzily we thank Information Tech¬ 
nology for a CD-Rom collection of 
hints and tips. [1,4,4] 

18. Design extra-terrestrial new friend 
for the kids? [6] 

20. Eccentric mixes bad gin before din¬ 
ner. [7] 

22. End ribs of muddle-headed messi¬ 
ness with these Office 95 organis¬ 
ers. [7] 

23. Left field of energy for World of 
Flight’s flight instructor. [5] 

25. Keep-hitting-back-the-ball game. [4] 

26. Turns the camera back to take a 
shot [4] 

28. “A couple as well”, notes the 
eavesdropper. [3] 






















Last but by no means least, WinComm 
PRO 7.0 connects you to BBS and on-line 
services with a couple of mouse clicks. It 
has a viewer for downloaded images, a zip 
fde manager, and Norton virus detection 
built in. It even lets you download files in 
the background while you work in 
another program. 

All for the rather sweet price of just $179*. 

So, if you want to 
enjoy the ‘suite’ taste 
of success, you know 
what to do: cheat. And 
get new CommSuite 
95 to do it all for you. 

To find out more, please call Symantec 
Customer Service on 1800 809 237. 

property of their respective owners. ©1996 Symantec Corporation. 

All rights reserved. 
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If at first you don’t succeed, don’t bother to 
try, try, try again. Try buying new Delrina 
CommSuite 95. 

CommSuite is the ultimate in integrated 
communications software for your PC, 
designed to take full advantage of the power 
and ease of Windows ‘95. 
n^ia ned tor It offers three great products 

|X] in one handy box: WinFax 

MieSotr PR0 7 - 0; C 7 ber i ack 7 -°; and 
Windows-95 WinComm PRO 7.0. 

Together, they solve all those annoying 
little problems that hold you back, 

Like faxing. With WinFax PRO 7.0, 
you’ll never need to stand in line to send a 
fax, ever again. It lets you fax from your PC, 
quickly, easily - and far more conveniently. 
What’s more, you can send and receive faxes 
in the background. 



In fact, this award-winning software cuts 
transmission times by up to a third, offers 
grey scale quality faxing, new improved 
OCR, and 101 ready-to-use fax cover 
sheets. No wonder it’s the world’s best¬ 
selling fax software. 

With Cyberjack 7.0, accessing the global 
internet is as easy as using a TV remote 
control (that’s a relief). One click connects 
you to hundreds of the hottest Net sites, with 
all the Net tools you need - Web, News, 

FTP, IRC, Gopher, Archie, Telnet and more. 
Whether you want to chat with the other side 
of the world, or access stock quotes, it’s all 
remarkably fast and easy to use. 


SYMANTEC. 
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